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ABSTRACT 



Tbi^ annotated bibliograpby lists 295 selected 

^ instructional refereiH:es, resources, and teacbing aids for consumer 
education* It iacludes a variety of both print and nonprint 
materials, sucb/as films, filsstrips, multimedia kits, games and' 

^t^rning packages for classroom and group instruction, textbooks for 
all, a^-lev^?,^ Und reference^ for botb professional and general use. 
Priority is ^ven to materials copyrighted 1975 Or lateif. Each 
citat4.on in<^'udes price,, ordering information, a brief description, 
and the graad«level (vben approDi^iate) , There are eleven sections: 
(1) comprebeoSiVe resources (vJiaclL address most or all of the broad 
topics) ; (2) "landmark materials** providing a background ;£or consumer 
teachers and leaders; (3) .consumer issues such as advertising and 
energy; (4) consumer behavipr and the decisionmaking process; (5) 
personal and family financial management information; (6) competent 
consumer decision making, comparison shopping, and product . 
information; 17) humkn services sdch as consumer and individual lav; 

, iSy consumer prcrtection; (9) X^urpiculum guides and cdrriculum 
development resoiirces; (10) periodicals .containing product and ^ 

-service information, profes^onal jonrnals, nevsletters, and trade 
publications;' and (11) bibliographies* A topical index is included, 
(CT) \ . . • 
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foreworc 



With a growing number of school syst^^ encouraging 
co^sumefs' educatjon, more and more 'teachers^ are in 
search of retiable teaching and bac^groun^ rnatehds, both) 
print and nonprint T)iis guide is an effort to provide sonle 
directioa While it is designed primely to se/ve classroom 
personnel, indiVidu&ls involved in 'ccinmunity consumer ac* 
tmlies will also find rt helpful. 

The manuscript for this guide was prepareo under the 
direction of Willfam L Johnston, director, Center for Coij- 
sumer ServiceSp* Oklahonm State University, Stillwater. 
Nancy B. Greenspan, fbrmertyvith the New Jersey ^Center 
for Consumer Education Services, was the researcher. 

Serving as ^an advisory committee were: William R. 
Fgsse, School of Home Economics, University of Arizona, 
Tucson; Stewart M. Lee, editor, ACCt Neyvsletter (American 
pouncil on Consumer Interests) and^chalmnan. Department 
of Economics and Business Administration, 6ene^ College, 
Beaver Falls, Pa., and Helen E ^^elson, director. Center for 
fconsumer Affairs, University of Wisconsin-Extension^ MiK 
wauke*. * ' ' 

For the Office of Education, Myrtle Bonn, senior pro- 
gram officer. Office of Consumers* Education, was the- 
project officer . t^, 

r . * ' 

Dustin W. Wilson, Jr. 
^ , ^ -Director * - , 

Office of Consumers* Education 
' ' U.S. Office of Education 
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INTRODUCTIOH 

why Educat^feonsumers? 

The arena for consumer activity m the United States 
has developed Into a highly complex "free market system" 
whtch demands knowtedgeabie and competent consumers 
if it is to function openly, honestly and maintain balance in 
an evet'Changing social environment. This need to educate 
consumers has been emphasized land amplified during the 
past 15 years by the greatest surge of "consumerism" this 
country has ever known. 

The task of educating consumers has beco^ an 
assumed responsibtllly of the school, of the oc^^tT^uiffiyi of 
govemment, of business, of industry, and of a 'myriad of 
public and private agencies and groups, The^l^lt is a 
toose network of varied and diverse* activities and effort 
which suTpQsingly embrace some common goals and basic 
coffcqms. 

What Is Consumers^^ducMion? 

Consumers' education, as defined by the U.S* Office of 
Consurriers' Education, is ''an effoH to prepare consOmef^ 
fOr partiapatiDn in the marketplace or for situatioris involving 
use of resources, public and private, by impartlrlg the 
understandings, attitudesi and skids which will enable Ihem - 
to make rational and inteingent consumer decisions' in light 
'of their personal values, their recognition of marketplace * 
aftematives, and socral, economic, and ecological consider* 
atiohs" . - ^ V 
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" , Traditionally consumers' educati6n-"has focused , on 
shopping *Vwsefy,* managing persofta(( ar>d*family financ€ts^ 
, planning and budgeting ^xpendHures, understanding both 
internal (Values, ^oais, and relationsWpsf and extern^jad- 
vertising, propagancla) rriOtjVBtjqos fend pfessuj^, making 
apjjropnale consider declsipns, Woiding.pjtfalls of fraud 
and deception, and fightm^baCk wpen nec^sary. 

More recently emphasis^* has? iBeen placed on unfl^r- 
\ standing, sebunng, and us^nd|numan resources such as 
health ,carev Medicare and Medicaid, education, welfare and 
Soaal Security' benefits, c6VnrnCinity services, governmental 
protective and enfprcemefft 'aiencjes. and the ftkp,.. . , 

Another purpose of oonsumers' education is to prepare 
corisuWfe«(td function ;n the broacler policymaking decisions 
wfif€h TTia/ not dir^ptly^ impinge on the individual or famiiji 
unit CoTOumer^issu^* suchfas energy, utihtigs, +i$tisjng^' 
advertis'iog^ product safety, and r^ulatory agenaes are, 
^stressed. The goal fs to l^elp individuals carry out the role of 
consumer/citizen with enthusiasm and confidence, but also 
with logic, fairness, and/esporisibility. 

y Kow^Doe^ Consu/ners* Education Happen? 

1 , The. process of consurners" educatior/tal^es place in 
both forr^al and informal setftngs^ In efementary and second- 
ary' schools it may be presentee)^ a separate course, as, 
\unjts of stody in existing courses! ,or in fully integrated, 
erdisaplinary programs. At the postsecondary level, \f\ 
[Timunity college^ ^universities, and^adulf education pro- 
^grams, consiitners education^ is designed both for con- 
sumers and for consumer educators. Many vanations* such 
as internships ahd^cooperStive efforts involving education; 
govemment'b|i^iness, are recent mnojfations jn "higher ^edu* 
catiori,* - ^ * . [ ' 

fr^f^rmally, consumers" ^uoation is accomplished 
througb tomrhuntty programs, ^ciunselfrig, consumer jnfor- 
matiofi, fce'tned(a,Vesp6riSibl^"manufact0rers and retailer^, 
anrfa'^varrety of agenoe? and or^inizalions. Activities are 
gener^ 'tailored ^to th^ s^eCi^l nieeds and intents of the 
spbrisorirtg agency anclfor th^J^irget population,' 

iD^i^ning and concfuctirig OQnsumers' educatiori activi- 
ties. etth^V. formal* (in $<ibaol) or' jnformal (out-of-school). 
requires careftjl planning. Fbcusing primarily on .those whp 



are exptoring the field, or entering it for the first tinne» this 

bodktet is meant to ^ a source of guidance and immediate 

reference. ^ ' - 

# 

What Are the Resources? 

Instructional refe^4hces. resources, and teachmg aids 
for consumers' education have been produced in abundance 
in recent years. They incfude 3" variety of botb print and 
nonphnt 'material^^ with a proliferatiort^of fiEm^ filmsthps, 
multimedia Itits, games and leaming packages for classroom 
and group instruction. Textbooks for all age levels and 
references Idr both professional and general use are readily 
available/ This booklet includes a representative sait^pfe of 
these materials, with priority given to^^those copyrighted 
1975 Or later* The reader should iDe aware that the list is 
not mcfusive^it is only representative of the wide variety 
and vast number of resources^ references and instructional 
materials 1or consumers' education available today. 

First is a list of comprehensive n^gteriais which address 
most Or all of the broad topics which follow. Next is a bnef 
list of tandmark materiais which includes GETTING AND 
SPENDING: THE CONSUMER S DILEMIWA a'^cSliecfion 
^ reprints of books ^ich present the historical roots of 
the consumer movemenf in Arrterica. f^s is followed by a 
toplSal presentation of area^^ <ff study which include con- 
sumer /ssyes, consumer, behavior, ^erso/?a/ and family 
financiai management* improving buymg behavior* human 
semces, and consumer ^prgtectton. Curricutuni guid$s, 
periodicals,*'ar\<l <Aher bibSogmphies complete Ihe listing. A 
detailed index assist the, reader who is searcf^ig for 
, more specilic topical classification > 
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Comprehensive 
. Resources 



in organizing matenals into a broad topical ^classifica- 
tion, many titles /efuse to be categorizect because of their 
cornprehensiv6ne;$s. The resources^ and references listed^ 
here' will serv^ as arf overview of consumers' edi{C3tion, as 
general references for the entire field, and'as specific 
resources for each topic. \ - ^ 

1J THE AMERICAN CONSUMER. 2cl ed. Hertwrt M. JeHey and Robert 
0. HOnmanrv. 1976. 526 pp. $9.92. McGraw-Hill Book Co.. 1221 Avenue of 
Ihe An>encast New Yodc, N.Y. 10022. 

H»gh school oonsumefs educauon textbook which covers the consumer's 
role in society, and in the markelpiai9o> -btiy^ goods and services. 
. finanoal management* taxes* services* and consum^ assistance and 
protection. Grades 9-12. " ^ ■„ * 

12 THE CONSUMER AND HIS DOiLARS^fd ed. Ddvid Schoenfeid 
and Arthur A Natella. 1975. 360 pp. $7.50*'mrt(bc9k and study guide- 
avajlable. Oceana PubN^tions* 75 Ma^ Street* ^obbs Ferry, iiy, ie^. 

Textbook^which promotes inquiry and deductive thinking through activities 
"which require students p function competenUy in Iho marketplace. Grades 
7-12.^ 

t.3 THE CONSUMER AND hiS AMERiCAN ECONCJMY. Wnritm F. 
Saalback. 1975. 5 booklets* each'$t59. Teacher s manual, $1.26. 
loudlaw Brothers* Thatcher & Madison, ^iver Forest, III. 60305 

Booklets cover economics for the cohsumer, money and credit, rights 
and pfOtecbon* learning to be a better buyer, and current issues. Grades 
9-12. . ^ ^ 

> - ' ' , 1 
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1 4 THE CONSUMER IN AMERfpAN SOCIETY 6lh 6d ArcH W 
Troelsimp and E Carl Hall. 1976. 567 ^ $15 95. 'McGraw-Hilt BooK Co , 
1221 Avenue of ihe Amertcas. Now yof1<, N V 10022 

On^ 0f,th6 slandaxd college taxts and taachar raferences m personal and 
famfly hriance A most compreher^ve coverage of all topics generally 
- ir>ctuded m consmmefs^ 6<kjCaiion 

1 5 THE CONSUMER IN THE MARKETPLACE. 2r>d,ed. Uedh Levy.' 
Robert rektman, and Simpson Saeserath 1976 $1126 Pitman Pubtis^- ' 
ir>g Company, FHver Forest. Ill 60305 ' 

Second ecJit^on oi a compfehens»ve high school text for consumer 
economfC$ Emphasis is on smart shopping and comparison btiyjng 
tactics, bui covefs aM aspects of consumers' educabon* Grades 9-i2* ' 

1 6 COi^SUMER EDUCATION IN PRACTICE, Elsie^ Fetierman and 
^Chaxres Ktamfcm 1976 267 pp $10 96, paper S6 95 John Wjley a, Sons, 
inc , 605 Third Avar*ue, New York. N Y 10016 , 
* 

Eighteen topics are covered wtih parttcuiar empha^s on consun^er 
problems and fraud. 32 goverrlment ^enoes, cre<ht, appliances^ ar>d' 
boti5«^ Grades ^12, reference 

17 CONSUMER EDUCATION SERIES 1977 5 units, each with 3 
filmsinps. cassettes or d*stes, sptni rrtasters $325>0O Buttenck Publishing 
Company, 16l Avenue of th^ Americas. New York, N.Y J0013 

Presents the processes of consumer etkic^bon, role of the consumer, 
planning, buying, legal, and the actign process. Each module can be 
purchased separately, $76 00, Grades 7-10 

16, CONSUMER SURVIVAL KIT PUBLICATIONS. 1977 series, 26 
booklets, approximately 24 pp each. $tQO each, entire 5enes S26.00. 
Publicaiion Jisis of the 1976. 1976, anil 1977 tiUes free. Consumer 
Survival Kit, P,0 Box 1977, Mills, Ma^Sand 211 17. 

These booHfats contain information which was fotirxJ espectaily useful in 
' pfepanng' the Pubric broadcasting Service Network series "Consumer 
Survival Kit." There are 76 booklets in Ihe 3*year senes, which cover a 
wide vanety of topics. 

1 9 CONSUMERS A PE^ONAL PLANNING READER Nancy Z 
Spillmarj, ed 1976'' 36i pp 57.95 West Publishing Co., 50Wesi Kellog 
Boul^ard, Si.Paul,Arfinn 55107 , X* 

Ninety-three readlrfgs on 17 topics lo supplement class work or as a 
reierer>ce Grades 9^lfege 

1 10 ^ THE CONSUMER'S WORLD E Jhomas Garman and Sidney W 
'Eckert 1974 45l pp $9.50 McGraw-Hill Book Co , 12^1 Avenue ol \K6 
Americas, New York, N Y 10022 
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Aggressively presents consumer issues* buying patterns, buying guides, 
money management, and Ihe consulifier role in sbctcty ^n a wofK-text 
formal deigned for high school and juniof college level students. A 
paperl^ack practicum-worklTook accompabes me text and is available for 
$3,95 Grades tt-college/ , ^ ' ' ' 

t.lt CONSUMER TAPES. 197(4. Audio Kit. $109 90 or eacti unit 
$5^ 95. Ma^miOan Ijbraiy Service^v^ Third Avenue, (^ew York, N Y. 
, t0022f ^ 

T^ units^ each with 6 cassettes* offer rh(prmation Snd adyice by 43 
consumer experts on how' to tope' successMy with today's complex 
marketplace Kit emphasizes t^r^oy rnanagejGn^ht^--b(;rying, and'-'^duds. 
Grades 9-l2, 

1 12 CONTEMPORARY COfjSUMER SERIES. t97^/8 booklets, each> 
' £3.00. Teacher's manual avaitable for dach bootdet. McGraw-Hill Book 
^Co., 1221 Avenue ofiUie AmefK:as, NeyS York, N Y. ^0022. * 

Each has^ perforated secbort on student evak^ative matenals. The eight 
topics include pfot^on and the law. housing^ furmture* and appbances, 
transportationr understanding the marketplacOr lood and clQthin^, hda{t|\. 
education, and recreatioh^ fina?ictal. security^ and^noney management. 
Qrades 9-tit. 



1.13 CONTEMPORARY CONSUMER SERJES. 1975. 8 filmstnps with 8 
cassettes^ $200.00. McGraw-HiH 6ooKCo.r t22i Avenue ol the Americas. 
New York. N.Y, 1002S. 

Eighl consumer dflamm'as ate acted and \eK unresolved so viewers 
depend on goals anci values for rndivjduat ansfwers. These filmstnps 
correlate to the booklet series above and are available m eight separate 
packages. Each contains i TjJmslrlp» 1 cassette. 5 booklets, teachers 
. ^utde. $2955. Grades 9-l2, 



1.14 EQQNOMIC ISSUES'FOR CONSUMERS. 2d ed. Roger Leroy 
Mlll^. 1978 494 pp. $1&95. West Publishing Co.. P.O. BoxyG526. St. PauL 
Minn, 55165, ' / 

consumer economic and family finance courses. ^Students analyze 
costs and beoelils of consumer goods and services. Instru^or's manual 
and study guide avaJlable, Mpper grades-college. 



H t,15 ECONOMICS FOR C0NSUM€f=1S. 7th ed LeIaKd Gordon and 
Stewart M. t^e, 1977, 720 PP $12,95, Van Nostrand Co., 450 West 33rd 
street. New York, N.Y. lOOOL 

First pubftshed in t939r this text emphasizes inltuences on consurfier 
behavior (10 cnapters) and also includes the consumer's role irv Ihe 
economyi the marketing and pncirig process, personal finance, 
bilymanshipi and State and government adivities. IrVstmctor's manual is 
^available. College. 



1 1$ ECONOMIC^ FROM TNE CONSUMERS PERSPECTIVE Leurs 
MafxJell 1975 279lf)p Science Research Associates Jrvc. 1540 

Page Mill Road. Pato m>, Ca) 9(4304 # 

Presents economic, theory m reievani formal to studenis as consumers 
arKt'presents mformaiion on family and personal finance Instructors 
guide available Grades 10-coflege 

117 Q^NERAL BUSINESS CONCEPTS VALUES SKILLS Herbert I 

Lyon and John M Ivancevich 1976 568 pp $7 50 Harcourt Brace 

Jovanovich, Jnc , 757 Third Avenue. New .York. N Y 10017 
• ' 

Text includes coos^jmer awareriess. economic conpepts, and personal 
sktlls (mofwy^ credit, etc ) Grades 9-1^ ^ * 

1 18 GdSERAL BUSINESS FOR E<ioM0MPCUNDEf3STANDJN<S 1 Itb 
e<f S' Joseph DeBrum. Peter G Haines, Dean R Matsbary, and An n^ 
Scott' DaugMrey 1976 629 pp $8 48 Iscliool. $6,36) Southwestern 
PubbshtngCo . 5i01 Madison Road. Oncinnali. Oi^ 45^27 / 

An uiftt^ted vef sion Includes many consomer topics Grades 7-'\2 

t 19^HELP THE USEFUL ALMANAC FOR ^1*7$-l977 ArlhOr E 
' Rowse t976 410 pp $9 95. paper $4 9? Qonsumef News Inc. 8i3 
' National Press Buildtng, W^hirsgton, 0 C* 20045 

Consumer mform'^Stron covering a wide range Irom ad(JHJves to iircon*um 
mf^mauon maKes jt^is a handy re^eiup for class or hbrafy 

120 ILLINOIS, TEACHER OF HOME ECONOMICS Vol XIX. no f*, 
May/June 1976 47 pp $1 75, Illinois TeacbQr. 342 Education BuiMtng. 
University of. ry^s. Urbana. IIL 61601 4 

Published 5 limes a year Tns issue included a'series ol Rides' 
adcSressing "consumer education aod tbe i^lity of hie ' 

1 21 INSIGHTS IMTO CONSOMfftlSM Teaching -Kit $1 25 JC Pen- 
ney Co . tnc , Ed(tcatio^ak Relations, 1301 Avenue o{ the Americas. N^w 
York, nV 10019 

Pubiisbed twice a year, kits are 'available since 1974 Subjects covered 
indode women and credit, eledrKiity, the energy crisis, redress. Procfuct 
safely, arid metnc Jnejcpensive sources of teacher mformalion orf con^ 
sumef ts^ues 

t 22 LEARNING ACTIVITY PACKAGE^ FOR CONSUMER EDUCA- 
TION WiUiam L Johnston. Joanne Primavera. Dianne MacOqnatd. and 
Betty Sullivan 1975. 12 minicourses $12 50 each m IOj)se*leaf'Jofmat. 
Uhigraph Products, P 0« 8ox 24287. SealtJe. Wash. 96124, 

Portfolios contain lesson sheets for reproduction on 12 topics of personal 
finance and birymanship Titles rndude Cpmpans^n Shopping, Credit: 
Labei^ on Food and Clothing, Consumer Rights and Responsibibues. 



Adverti^ng. Consumer Contracts, Housing^ 6u(tgeting» Inflation ,and 
Recessfo^t and/^efs. Urfits are also avariaUe^ boof(let$» $7 50 par 
dozen. Grades fer12. I 

1^ LOWNCOME CONSUMER EDUCATION PROJECT 15 
ftlmsinps, wtib t5 cassettes. ^Eacti filmslnp^d cassette, lesson plan, 
scnpti dijp Beating: master^ $15 00. ExtQnsK>riWisual AidSj^Penrtsyft^nr^ 
State LFntversityi 104 Agricultural AdministfatiOf^^ikjing^ Dniversity Park. 
* Pa. 16802, ^ 

Each lesdpn fifmsmp contains a single concept, btidgets. credJt. food 
^^ng, end consurtier protection intended to show low income people 
fww to manage rnoney by becoming better buyersi tessofis can also be 
used vnth young adults and middle>income consumers Grades 9-Adulf 

* i 

1 24 MATHFMATJCS FOR THE CQNSUMER- 2d ed. RosweW E Fair- 
bank, Robert A, Sctiutthets. and^EdWin B F^er. i975,382 pp. &i95. 
W3(4axK>K 51.^9/ South ^tern FubfrsAi^^ Co.. &fOi l^ad^son Road. 
Cindnnati. Ohio 45227. - . 

, Cbve^ all areas of consumer education wtiich require maih c<:^}Jtabon 
skills mcfudng the meinc system- Grades 9-l2- 

1 25 MODERN CONSUMER EDUCATION. Multimedia Kit t970 wrth. 
1978 revisions. $260.70/ Modules, each S4 1.80-^79.20 Grolier Educa;^ 
tiOnat Corp., instructional Systems Diwsion^ 845 Third Avenue. New 

Y0ri(.N.Y7lp022. : ^ 

A setf-instQicbonal program ornerited arourxl practical situations. I^iree 
methods of ins^jAJCtson^Sre mctudod. re^ng with penodtc c^prel)ensiOn 
checks, taped *nan[^tives wilti test, and filmstrips with test. Packaged m 
SIX modules which can be purchased separately. Food, blothtng and * 
SheUer, Cars, Furniture and Appbanoes. .Erotecting Family Heallti and 
Secunty. You and The Uw. Ways to l;;)andle Mc^ey. and Ways tQ Shop 
Grades 7-12. * , * 

U 

t-28 MONEY MANAGEMENT BOOKLET LI^ARY. $3.50 Money Man- ' 
agoment Institute^ HOusehotcf Finance Corporation. Prudential F^a. 
ChibagoJlL 60601. 

Twetve booklets cover ffialSt children'^s spending^ personal finance, and 
buying j7ia)or consume^oods. Each booklet may be purchased sepa- 
rateiyi 35C Gr^ides OrrMjIt. 

, . ■■; ' . -;:/.\^v ■ 

1 27 PERSONAL RWANCE. 2d ed. Paul G. Hastings and fJoibert J. 
MIeUtS- 1977 60B pp. Sl2.95. McGraw^HTll Book^Co., 1221 Aventfe o(^ 
Jhe Americas. New Yort, N Y 10022. 

Takes a business approach to subject. Revision has added consumensm. 
women's careers, laws governing credft and Social Security, Medicare, 
income tax, aTKt pnvate pensions. Grade ^'^olle^^ text^reference 



1.28 PERSONAL eCOhfOMfCS fted F Bsmk and edwardfe Lee, Jf 
1977 436 pp 513 95 Hcrfbfook P^es^ 470 Atlanhc Avenue* Boston. 
Mass. 02210 * , 

Geared for the commun^tv college student Coverage inclucfas budgetir>g* 
boi^r>g dothtn^p ai^Uances* furoiture* eniertammeoL ietsure". cars arvd 
houstng. aedit. tnsurance. investments* laxes^ recordkeeping, reiirement 
and estate planning, text/reterence 

1 29 PERSONAL RNANCE FOR CONSUMERS Beo|am»o M TrOOboff 
and Fanoie Lee 8oyd 1^76 310 pp $7 worksheet lx>okket* $^ 20 
Teacher*s man^J available General Leamir>9 Press. 250 James Street. 
.Mcmstown. N.J. 07960 

Stresses the intorrdatiorksttip of Spending, planning* values, goats* and 
resources Cofege. 

*^ 

130 PREieNOeRS TO THE THR0I«JE-THE CONSUMER MOVE- 
MENT IN THE UNITED STATES. Lucy Creigtiton. 1976. 142 pp S14 
D.C Heath* 125 Spnr>g Street. Lexjngton, Mass 02173 

An dbf&dtoe aod convinang critique of the consumer movement m me 
Uncled States Presents a ccmpreliens<ve overview ^ 

1 31 SYLVIA PORTER^S MONEY BOOK Sylvia ^rter t976 rev ed- 
1120 pp. $^4.95 Doubfeday & Co.* 501 Franklin Avenue. Garden City, 
NY 11531 (Also avaifablfr— $595) Avon Books, 959 E(9r>th Avenw. 
New York. tJY 10019 

An eAcydopedtC reference on money man^ement. 

1 32 YOU owe IT TO YOURSELF 1974 A senes of 10 l6mm, color, 
sound liJfnSp ?0 mm^each $200.00 per fftm. rental 513 00 each. 
Consumer Education Developnrient Co . Box 424. StorrS* Conn 06268 

Each has format of a quiz show featuf^ Allen Ludden^as host. Teacher 
aid^ avattabte'for each fitnri « 



Landmark Materials 



^ TcKJay s wave of "a)nsumerism" has no^ just hapffened. 
ii' is the resuK of gradual changes in our society ^nd its 
values o«pr a period of years. The resources listed here 

V provide at t>ackgrourf(^-na perspective— for consumer t^ch- 

^r^^moteadei s, • 

2,1 AFFLUENT SOCIETY. John KenneUi Qatoratyj. 1958. 368 pp. l97l 
paper ed. $2.95. HoughtorvM^^lrrr Co.i 2 Park Street Boston. Mass. 
02107. Also available, 1970 ed> $1,50. New American library. l30l 
^venue of me Americas, New VoflJ N.Y. lOOiS, 

A critcrsni of ecooomic^deas and attnudes which have resutied In 
preocct/pabon wrth goo^Bnd tfie manu^Ctunng ot wents wh^te there is 
an underinvestfneni in pe^le. 

'2.2 BUY'NOW^ PAY UTER, HNieif Black, i962, 240 pp. Pockei Books^ 
Inc., N€fW York 10020, Out of print. Available at most libraries. 

Backs scrutiny of consumer debi and consuineF' credit practices is one 
of the pfoneenng efforts of the movement His thesis is that the consumer 
who buys on ae<fit <s often "abused <and deceived . . . and {som^ltmes) 
outrageously swindled,'' 

'-2.3 CONSUMER INTEREST. Persia Crawford- Campbell Repnnt t^f 
i$49 edtiton. 860 pp, $37,00, Amo PresSi 330 Madl^n Av^ue, New 
York, N>Y, 10017, ' A 

.Dtscusses with forcefulness^ objacbvity. and sound analysis tt^eeffed'of 
WOdd Wars I and II and the Depression on ihe Amencan standard i>f 
living, p 



2.4 CONSUMER REPRESENTATION ,iN THE NEW DEAL Persia 



CrawfOftJ pamp6e«, Repcmt of ihe 1940 editon, 298 pp SiS.O^AMS 
Pfess. \nc. 56 East l3m S^r^^t- New Yortc. h\ 10003. 

An cb|6CtJvQ and auitiOntative conlnbut^ to consumer economics., 
history, and Irtofaium; * * 

'2.5 EDUCATJON OF THE'(kw^MER Hemy Harap t€24. 360^p. 
>aacm»llanH NewVdrV Out pfm| AvailaWe at most Ubr^os^ 

^ study and^evaiuaijofro* (he consumptiw^jfeHts of theAtrverican people 
specfteaRy »rt regard to food, sherter.^ anf cJotrwng An earfy. posSibly 
the first, book devoted to the education otihe con^imier , * 
. ; ^ ■ \ » : ■ ■ » ^ 

2.6 ENOUGH* THE REVOLT OF THP>iM£RlWN Ct)h»SUMeR DoftS 
Faber 1972 i84*pp $4 95 Farrar. 3%^s & Otfopx. Inc., 19 [Jf^on 
S<|uaje West* New Yortc. N Y 10003- \ , ^ 



A po^Ia/ized htsioryof Amertcas consurpsMiWEnrient begmmng wtiK 
Its first consumer advocate. Doctwr Harvj^ W Wfieyi.in-18S3 

2 7 FOR RICHER OR POORER AN ORlGl^Al^^THOlOGV Lea 

Stein, ed 1975* $32.00. Amo Press. 330 Madisoir Avenue.- Now York. 

NY 10O17 • . . ' 

' ' ' * 

A oompifetion of articles from 1850 io 196t Considers the effects of 

scarcity and abundance on pnco and purchases^ and the jmpact of 

adrnintstered prices on the trad«t»onai market mtefpfay of suppty<and 

demand ^ * * 

28 GETTING & SpENDtNG THE CONSUMERS DILEMMA Le,on 
Stejn. ed 1976 Si 195 00 ^rro Press. 330 Madison Avenue. New Yortt. 
N.Y. 10017 



^ Fifly-frve books repres^ir^ (he histoficat root/ of tha, consumer's 
'^ditemma Wiih jhe'exoephoo of hvo.i976 anthdtogi^^the booWs are 
repnnts^ of dassicaf Jiteratore m the consurtier field me' following stx 
hstings Ve representative dasstcs of the coHecti&». and these ar« now »n 
pnnt only m (he Amo edition. Each of 'the 55 ^ooks'inav Jtie purchased 
separatety. ^ V , ^ ^ ^ , * 

29 AMERICAN CHAMBER OF HORR^n^ T^E TTIUTH ABOUT 
FOOD AND d6uG$ -flulh doFo^&si lamb. RefJnnt of 1936 edition 4i8 
pp/$24oo. Amo Hf^. 330 MaAson Avenue. Nejv York. N Y .10017 

Qescrihes mdterrafs fathered m regular^ rounds by Food-and^drug 
inspectors ar>d exhibtted to shock thq^ubftc with' samples of tn^^ure arxf 
adulterated foods, dangerous medictnes and cosnietjcs^ diseasedncanned 
goods, and fraudulent pnang. 

2 10 DECLINE AND 8l$e OF THE CONSUMEft A PHriOSOf^HY OF 
CONSUMER COOPef^TION Horace Meyer Katten Reprint of 1936' 
^edibon $28.00 Arno Press. 330 Mad»son Avenue. New York. NY, 10017 

*8 



fii cc»mplete desc^pbon'cf 'copperatrveis'10'thd US. . ancf abroad Ttie 
S09al iind economtc Nstor^^s^iritetpreted in terms 94 Hie consumer 
• * ■ ' * ' 

ZU EaV, OfifNK /£N0 BE \yApY^ Frederick Schhnfc. Repnnl of l^as 
edition.- i^Z pp. $18,00. 4^ Pt^ss, '33a Madison Avanga-i Nev; York. 
N.Y. fOOJZ. - , . ^ . ; . \ . ' 

Expose of urisanitafy food processmg wiOi use oi preservatives and 
.chemicaJs in food, with f^tse promises of haaftfi aod ^fety Al^othe rofe 
advemsmg plays in vIcbrntzinQ consumer^. - 1 

« ^ 

2.12 ECONOMIC EFFECT&jQF AdVEfiTlSlN<S. N^tl Hopper Bofden 
f^eprtnt of 1942 edrtion. 968 pp, 559 00 Arno Press. 330 Madison 
Avenue, New York. N.V lO0l7. 

T>us exhauslive sludy surveys the total roFe of advecti$ln$ fn a ffse 
capitalist society, and then ariaJyzes th0 impact of adverusfng on demand 
'for specrfic goods a^K^ services,. * 

2 13 100'000,000 dUIN^ PIGS. Arthur KaOet and^r^anck Schlink. 
f^apnnl of .193? adition.^3'i2 pp. $18.00, Arno ^ress. 330 Madison, 
Aver^oe. New York, N.Y. 100l7. 

An expose of Hie thirties, this book combtr>es muckrakmg with technocracy 
\Q ex^e' Hie waste, ddr)ge^ ar^d cfishdnesty jr^ product ar>d services 
beir^g fotstcd on a gullible public ur^able to know the nature of the 
product or the fairness of the pnce. ^ , 

2.14 A THEOfiYOF CONSUMPlfoN. Hazel Kyrk. fieprint of 1923 
edition. 298 pp. S17.00. Arno Press, 330 Macfrson Avenuei New York. 
N.Y. T0017. . ■ . ^ , 

An orrginat attempt to estabfish a theory of consumption, winnar of a 
Hart. Schaffnet Marx <x>mpetJUon The nature of consumer demand is 
explored as weH as Hie vatueof our consumenstic soctety- 

2,lg THE HIDDEN PERSUADERS. Vance Packard. 1957. $10 95. 
paper $1.50: David-McKay Co., inc.. 751>Thfrd Avenue, New Y^rk^NY^ 
10020.' 

A cjdssic on the manipulalion of consumers. 

2,'I6 THE JUNGLE. Upton Bealf Sindair, fieprtnt of 190& edition. 413 
pp'- $8.50, Robert BenUey, Inc., 872 Massachusetts Avenue, Cambndge. 
Mass. 02l39i Available m paperback.' $1.25. Signet Classics, New 
Amencan tj&rar^t i30l Avenue of Hie Americas, New York, N.Y, 10019. 

Histortc^l novel which exposenl unsanitary practices and swealshop 
cor^dtttorts in the Chicago medti^apking industry, if^used tn& public and 
ted to the passage of the first Food and Drug Act.* ^ - 

2X7 THE POOR PAY MOfiE, CONSUMER PRACTICES OF LOW 



INqOM£ FAMILIES. Dawd CppUMtz 1967. 225 pp. 52.95 Free Press. 
866 Third Avenoe/New Yortc/N.V. fS)022. 

Condtides.thal in a consumer-onented society, the poor wtn not &top 
purchasing beyond their means, and consequentty their exploitation 
con^nue. * 

2.ie THE RISE OF AMERICAN COOPERATIVE £NteRPBlS6. 16aO- 
1920 $8.95. Anch 

5 19 THE ADVANCE OF AMeRJCA*^ COOPERATIVE ENT-ERPRJSe 
19^1945 1973. 64S pp.S9d5 Joseph G Knapp interstate Pnnlers £ 
.Pubteherc inc. Danvme. Ill 61832 

Authoniative explanations ot the b^gtnmng and advances of cooperative 
enterprise in ihe U S ' . ' , 

2 2Q 'sttEMT SPRING Rachel Car^ 1962 368 r>p S795 HOughlorf 
Mifflin Co .,2 StreeL Boston, Mase 02107 Availat>ie^n papert)ack, 
SI 75 Fawcet World Ubrary. 1^1 5 Broadway. New York. N.V lC*>36 

Protest against the €||HJse of synihenc chemicals and^^a for mafciiain- 
ing the balance of hature. 




2.21 SINCE SILENT SPRING Jrank Graham 1970 SS.95 Hopflhlon 
Mrfftin Co., 2 Park Street. Boston, Mass. 0^107. Available m papertackf 
$^125 FawcetWorMLibrary. 1515 6roadway..New York, N Y 10036. 

A report of what has and has not 'been done in understanding and 
controlling pesticides since l9S2.' when SILBJT SPRING wa^ first 
ptJbhshed, . ' ^ * 

2.22 THE STATUS SEEKERS. Vance Packard 1959 $7 95. paperhack 
■95^, David McKay Co , Inc., 750 Third Avenue, New York. N Y. 10020. 

f classic on consumer b€|hav»Or. 

' ^ . c 

2.23 THE THEORY OF THE LEtSURE CLASS. ThpTstein Bunde Vetrten. 
Reproduction of 1899 'edition SI 2 50 Augustus M Kelley PuD)ish/rs, 
395 AJIwood Road, Clifton, NJ. I70i2 Available m papert)ack, Sy25 

Amencan library, 1301 Avenup^ol the Americas, New York. N Y. 
10019 Also available in vanotts otbef ed^bons 

A dassj^ cf economic and soaal fiierature which offers understandrng 
ol^atntudes toward wock and ptey — 

'2.54 UNSAFE AT ANY SPEED 1965. 365 pp An<j! 

5^5 SINCE lfl^SAF£ AT ANY SPEED Ralph N^der .1972. 510 pp* 
Grossman Publishers. 625 Macfison Avenue, New York. N.Y. lOOia 
PaperbacK, Sf .96. ^ ' ' 

Updated version cofitains the 1965 ed(tK)n plus a 77 pg. section enfi^ 
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Since Unsale At Any Speeff' and five additional appendices. Concludes 
that ca/s have botlt-tn^dangers that make them unneces&anty dangeA>us 
It made consumers, and Detroit, start thinking about pro<iuct safety 
Sometimes consKjered to t>e the initial ^point of embarkation for today's 
consumer movement. * ^ ^ , 

r 

^.26 THE WASTE MAKERS Vance Packard 1960 $7 95, paperback 
$175. DavMJ McKay Co., Inc . 750 Third. Ave, New York. 10021 

. A Classic on contrived manufactured obsolescence 

2 27 YCWJR MONEY'S WORTH Stuart Chase and Fre<ienck Sclifink 
1927 286 pp. 0 MacmiHan, New York Out of print Availabte at most 
libranes. 

Enttghtenng facts about many aspects -of buying and setting and wt^at 
may b« done to protect the buyer ^ 
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Consumer Issues 



,The rancfe and se^erit^jr o< consumer issues is so 
variect and changing t^at it ijs impossible to treat all with 
equal importance. Included Here are materials which ad- 
dress issues of ddvert^ing, ^riergy. ecology, oor^ervation 
of resources, inflation, utilities, j^re^iption drugs, universal 
product codingi and et^rontc funds transferral! These and' 
other issues are treated in many of the comprehensive 
resources, feted previoasly. 

3J ADVenriSfNG. information^' P£RSUASrO^ OR 0EC£PII0N. 
1973. i&nm film, colof. sound, 1£Vj mins. S165,^, Journal FrlMsTlnc-J 
909 West D»vers«y Parkway* Chicago, IJI, 60614.- ' / 

He^s^students (fisttr>guish between ihfofmatK>n and manipul^e uses of 
advertising. Employs a ight. but critical approach, (trades T-A^DIV 

3 2 THE AMERICAN eNfiRGY CONSUMER, E>orolhy Newman and 
"(S^wn Day 1975 335 pp. Sll^-50, paperback S7,9S S^Jlinger Publishing 
E. Wastitngton Square^ Philade^hia, Pa, I9t0^ 

Energy c&nsumpHon of households 13 showrv— how it \% u^ed. to what 
ex^nt consefved^and how to-imppive energy use efficiency. 

3.3 THE AMERICAN FOOOj^NOAL, WHY YQU CANT EAT WELL 
ON V^HAT YOU EARN. WJIfem; Robbins. 1975. 280 pp. ^.50. WiBiam 
MDrrow& Co.. 105 Mad^sonAvenue* New Yorkf hf,Y 1p016. 

Oeala exclusively wrth ^btem^ caused by food congk^tnefates which 
oonirol the natk^n's food supply. / . ^ . 

3.4 ANALYZING AOVERTISINQ. 19:^16fflm film, color, sound, 13 
milts. $t^.0O. Cenlron E<lucafionaf Fnms. 1621 WesI Ninth SIreel, 
liawreifce, Kansas 66044. 

12 
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Adlquainls students with some of the techniques (isect t^.commeragl 
advertisers lo influence buyers 

3.5 AT ISSLE, reflSUASION AND PFIOPAGANDA 1975 2 rtlmstnp^ 
w»th 2 cassettes or ^ discs $50,00 Preotrce-HaN Medra* iSf^WJyite' 
Plains^oadt Tarrytcwn. N.y 10591. 

Stu^dents learn to reco^rHze cornmeroal arKi pobUcal pressures aimed a( 
mampulabr^ behavior Gra<tes ^12, ' * 

3.6 CAVEAT ^MPTOfl AN INTflDDUCTOflY ANALYSIS OF CON- 
SUMER PflDBLEMS floger M. Swagfer, 1975 269 pp S4.95 DC. 
He^lh & Co-. 125 Sprir^ SireeL Lexington. Mass 02173, . 

Assists readers tn applying basic principles d economic analysis to 
actual probtems faced m the marketplace Qrades-hign school, coii^eg^ 

3.7 CAPTAINS OF CONSCIOUSNESS Stuart Ewen 1^76'' 26l pp. 
SIOPO McGraw-Hill Book Co * i22i Avenue of the Americas* New York, 
NY 10036. ' 

A discussjon of (he growth of advernsing and tts soaaJ impact on ihe 
Create of American "mass culture ''/' 

3.9 T>te CONSUMEFI MOVEAffiNT James, S HasKins 1975 llSpp 
S9 95. Crown Publishers* Jnc , 419 Park Aventre South* New York* N Y 
10016. 

T^es an obyecUve look at industry, safety and pndng areas of particular 
concern to the cor^Sumer movement Covers big business in general 
Emphasis is on what individuals, especially young people, can do to 
increase cof^urT>er awaieoess and effectively foin the consumer move-' 
rnent. Grades 9-Adult. ' 

39 CONSUMEFI POWEa WHl^LE BLOWING 1973 16nvn. Iikn* 
cotor. sound. 23 mins. $330m rental $25 00 BFA Educational Media. 
221 f MichigafvAvenue* Santa htonvca* Cal. 904.04. 

Designed to make viewers Ihmk about our society and who can protect ^t 
Ralph Nader and others present varying points of view regarding 
'consumer/ptjiblic abuse by compares. Grades 9-AdulL 

3.10 THE CONTRASUMEflS. A CITIZENS GUIDE TO RESOURCE 
CONSERVATION. Albert' J. Fntsch 1974 182 pp. $7.95. paperback 
$3.50. Praeoer Publishers, fnc. Ill Fourth Avenue, New York, NY 
10003. 

Offers spectOc suggestions for coos^rving energy arKt matenals on four 
levels^ndivKfual, commfunity, natior^l. and intemat>onai Relates com^ 
sumption habits to 1985. Contains a Ufestyle lnde^> ^ ' 

3.11 ELECTflONIC>UNDS TRANSFEfl. 35mm Slides with' cassette, 
script. $60,00. CUNA Education. P.O. Box 431* Madi^, W^. $3701 
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lotrocfucss issues and identifies alternative^ open to credit unions 

312 pLOBAL EMERGENCY ECOSYSTEM 197S. 2 frfmsmp^ with 2 
cassette Of cfcscs S48 50 Guidanc© Assoaales. 7S7 Third Avenue. New 
Yort(. NY, 10017 

Poilutiw <s dtscussed m lemvs ci renewable and nonrenewabie resources 
' P(3Qg^fTi.jffesents issue Irom activists" views Grades tO-AduU 

3 f3 GLOBAL EMERGENCY ENERGY 197S 2 MmstnpS with Z cas- 
settes o( discs. $46 50 Guidance Associates. 757 Third Avenue, New 
York. NY 10017 

How fuels are extracted and how ef>ergy is hamessed^are reJated to 
cars, housing, the environment, ar>d human energy Grades 10-AduJt ' 

^3 14 THE GREAT AMERICAN SLOW UP. PUFFERY tN ADVERTiStNG 
AND SELLING Ivan L Preston. 1975 384 pp S119S University 
Wiscons<n Press, Madison. WiS 53701 

Attempts to answer the dilemn^ of why catchy' ad slogans are used t\ 
rK> one beheves them 

3 15 THE HOUSEHOLD ENERGY GAME ThOmas W Smith 1974 
Game 1-25 copies free. AdditfOnal copies lOtf each University of 
Wisconsm. Sea Grant Coflege Prc^ram, iqoO University Avenue. V^di- 
son. Wis 53706 

Divided into two parts pfanning an energy budget .(or controQable items 
(car/heater) and modifying the budget to conserve ^o^rgy. thus savir^ 
money Morj^^tfian d.^^^. the booklet offers jnfonnation on househofd 
energy osad 

3 16 HOW TO CHALLENGE YOUR LOCAL ELECTRIC UTtLJTY A 
CITIZEN 5 GUIDE TO THE POWER INDUSTRY Richard Morgan and 
Sandra Jerabek. 1974 SI SO paper The Environmental Actton Pounda* 
tion. 724 Oupont Circle SuiWing. Washington, D.C. 20036 

Gives arkin-depth discussion on hoW^power companies operate and what 
do Also includes an extensive refe^^ence hst for additional mlormalion 

3 1^ THE NEW WORLD OF ADVERTtStNGv Vernon Frytsurger. ed 
1975 136 pp $595 Grain Books, 740 Rush Street^ (htcago, Nl 60611 

AneditwofAcfi^en/s^ng^fl, the author covers advertising (fom what to 
'how" Two important sections are advertising and sooety and the case 
lor adverti^ng pro arKJ con 

3 18 NUCLEAR ENERGY Skeptic #14, Jufy/August t976 64 pp 
$2 00 Skeptic. Department 3015. 8l2 Presidio Avenue. Santa Barbara. 
Cat ^101 
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The i^title— Do The Benehts Outweigh The Bisks'^ or Should We 
^istetn To The Cntocs'^— gixes KTeabf the opposing sides of the jssue 

3 t9 THE MONEY B>^LL00N INfLATfCTf AND HOW TO LSV^ W(TH 
IT, Sidney Rutbefy T9/5. 226 PP $t^5 Sirnop & Schdster Co.. 630^ 

* Fifth Avenue, New York. N.Y 10020 

Presents epooomic concepts — inlHation, gold- (orecasi. biok trusf depart- 
ments, and many more 

3 20 PRESCRiPttON DRUG INDUSTRY FACTSOOI^ 76 *t976 66 pp ' 
Free Pharmaceytcat Manufactyrers Association. 1 155-1 SiK* Street. N.W . 
Washington. 0 C. 20005 

Contains a weatth of statistics about aU phases of developing and 
marketing prescription drugs « . 

3 21^ REStDENTrAL UTILtTY CONSUME^ ACTION GROUP 1975* 
Pamphlet Free PuWic Citizen. Box 19312. Washington, 0 C 20036 < 

Presents'an action method to soMr^ ol^l^ty probJerns Asks questions 
which are pertinent to the /ssue of high utility rates 

3.22 StXTY SECOND SPOT. THE MAWNG OF A TELEVISION COM- 
MERCIAL' 1974 16nyn ntm. cotor. sound. 25 mins $325,00. rentat 
$30 00 Pyramid Rtms, Box 1048, Santa Momca. Cat 90406 

An interesting portrayal of how a big tnjdget TV commerciaf is made. 
Grades 9-co1tege 

3 23 THtS BUSJNESS CALLED MEDtA 1976 5'fHmstrips with 5 
casseneSp dupbcatir^ master^^'ST^^OO EMC Corporation. i60 Sast Sixth 
SireeL St PauL Mmn* 55lO/ 

Open-ended study of ivf radfo, newspapess- magazines . and the 
'advertising industry j^at s^>po<1s ttiem Grades 6-c|p9e. 

3 24, UNIVERSAL PRODUCT CODE PRiCE REMOVAL AND CON- 
Sum^ BEHAVH3R tN SJUPERMARKETS Gilbert D HarrefJ. Michaet D 
Hun. aad John Atlen. 1976. pp. $650'ffrepaid. Graduate School ol 
Business Admimstratjpn. Michigan State^ University. Division of Research* 
BerkeyHalL East Lansing, Mich, 48824. 

A consumer pricing and shopping 'study deatmg with pnce reiiioval 
through uPC, Analyzes shopping behavior m stores with scanners and 
without pnces on produCtSi and stores usjng item pnCing 

3 25i YOU RECYCUNG 1^74. 4 fitmdtnps with^ 2 ^iissenes or 

* discsp $52 00 SVE'Sooety for Visual Education t345 Oiversey Parkway, 
Chicago, tIL 60614 

An overview of recycling is presented d&^wg it and showing how to 
reuse or remodet items and how to fearn from nature recycling herselL 
jGrades 4--0 ' 
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Consumer Behavior 



Consumer behavior is molded and modtfjed by both 
intemal (values, goals^ and reiationships^and extemat (ad- 
vertlslr^, propaganda* and persuasion) forces. Consumers' 
education hefps persons identify and darify these forces, 
and to inclgde th'^ consciously in the decisionmaking 
process. 

' : 

4.1 AM lW0RT?iWHIL£?IO£NTrrYANDSeLF IMAGE. 1974. 16035 ' 
mm. slides -with 2 casseUfi^ and 2 discs. $1 14.50. The Center for 
Humanlbes, trtc., 2 Hoftand Asjenue. White Plains^ N^. 10603. 

Designed ID help youn9 peopfe evaluate feelngs ol sell-wonh. Using art 
and literature to devetof^ concepts^ this resource introduces vafues and 
goals through a multicfisoplinaiy approach. Grades 10-12. 

4.2 BUYIN^fTH A TWJSTEO ARM. 1975. 16 mm. film, cotof, sound. 
i3~mins. $175.00 Joumal Fjlms, Ina. 9^0 Pjtner. £vanston. ML 60202. 

Adults roie-ptay three consumer purchasing situations, emergency car 
repair. fUneraJ' the engagement nng. In each instance the consumer rs 
trapped. Grades 7-Adul 

4;j C«N CONSUMEJJS FACE THE CHAUENGE OF A CHANQIMG 
WORLD? Spring/SDmmer 1977. fomf^ 26 pp. $1.25. J.C. Penney 
Company, inc.* Educational Relations. 1301 Avenue of Ihe Americas." 
New Yo^,N.Y. 10019. M . 

Magazine is a source 6f mformation for educators, this issue l^alores a 
panel representing various perspectives on consumer behavior. 

4.4 COMMUNICATfNG WITIJ CONSUMERS. THE. iTNFORMATION 
PROCESSING APPROACH. (Contemporary Social g^^elioe Issues. Vol. 

16 . * ' 
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21). Michaal L Ray and 3oon Ward. i976. 142 pp. $3f95. Saga Books. 
Inc*. 10 East fWth Sireot, New YotK tlY. I00i7/ , * 

vOmptlation of f^arch papers presenting lateat davelopments- in the 
tnformatftn process (defined as a combination of copsJmer behavior and 
^cof^monication). Lists manyje^ence?, - 

4,5 CONSUMER BEHAVIOR, Frad D. Reynolds apd Wih^m D, Wells, 
1977, 432 pp. Si2,95, McGraw-Hill Book Co,. 1221 Avenue of me 
Americas, New York, N.Y, 10020, 



Prasents cortsomer research and marketing practices i 
make appropriate decistons. High schooi and college \ 



students 
e|^fence 



4.6 CONSUMER BEHAVIOR: CONCEPTUAL FOUf4D>¥tlONS^. J, K, 
Keft^. 1975, 639 pp, Sl3,50. Oun-Donnefley Publishirfg^Ccrtp., 666 Fifth 
Avenue, New YorK N,V, 100i9. r r 



Draws from psychology, sooology, physiology^ anU^^p^(o^,< and eco- 
npmfcs to present an awareness of how consumer&>ce ^ing analyzed. 
College text/refer^ce. ^ 



fir 1 



4.7 THE CONSUMER S CATALOG OF ECONOM^S ECOLOGY, 
Robert Bendick and Jeanne Bendck. 1974. 160 pp, $7,^^' pai^ $4.95. 
McGraw^Hin Book Co.. i22i Avenue o* the Amerfc^, ffew York, N.Y. 
10020, ' ' , - 

Heavily iHustra^ book giving facts arxj attitudes abotJt buytr^g that will 
intEuence blestyla. Grades 9-12. ^ t 

4 8 CONSUMERS IN A CHANGING ECONOMY, Fdrum Spring/Summer 
1975. 25 pp, $1.25, J,C, Penney, Company, |nc,, 1301 Avenue of the 
Afi^erfcas, New York. N,Y, 10019, " 

This issue of Fofvm magazine examines consum^ behavior change due 
to ones vafues artd the mlfuerKO ol pre^nt economic cof^dilions of the 
country. ^ * , 



4,9 DECIDING, 1973, l6mm. film, color,, sound. 14 mtns, ^195X>0,, 
Rental. 7 days $39,09, Centf*^ Educational Films, i62i West Nirrth 
Street, Lawrence. Kansas 66044, 

Depicts a shopping excursion by a brother and sister 10 buy a birthday 
gift for' their father. Concepts are welt illustrated, indud^ng goals in 
relation lo needs and l>eg|inning a savings program for future purchases 
Grades 4-7. 



4,10 DECISION MAKING 
TO CONSUMER ECONOMICS 
Macmiifan PublisNng Co,, 



FOR CONSUMERS, AN INTRODUCTION 
E, Scott Maynes, 1976, 384 pp $10.95 
866 Third Avenue, New YorK N,Y. 1002?. 



Emphdftiis ecoflomtcs a|>d condomer decisionmaldng from ^ physiotogi ' 
oal point of view, Cotl^ga. 
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4 11 THE DISADVANTAGED COr^UMEk Alan R. Andreasen 1975. 
380 pp $14 95 Free Pre$s» 8^6 Third Avemje. New y6rk> N V 10022. 

Comprehensrve coMecoon of thoughts on the disattvsintaged buyer (not 
/ural or r>onb[a^ mrr>onbes). VaJues. marker behav*of. and problems of 
' these Consumers are discussed % -\ 

r 

4 12 THE ELDERLY CONSUMER. Fr«d E Wadded, ecf. 1976 527 pp 
' Sti 50 Aniioch O^^p. 6829 Banneker Road. Colombia. Md. 2l044 

Coltection ol research and papers on consumer attUude$. behavtor^ 
problems, anrf needs of older persons 

4 13 THP END OF AFFLUENCE*^ Paul ^rbch ar>d Ann^ H Ehrlich. 

1975 307 pp $795. sotd only to litiraries and sciiools. American Reprint 
' Co. Rwefcrty Press. PO Sox 1200. Mattitwck. NY 11^52 Available tn 
^ paper, $1^5 BaBantine Sool^s, 20l East 60lh Street. New York. N Y 
"10022 ' ■ 

Authors tie lie vO the American way of consumption will change drastrcaAy 
as the. result ol a people's movement. They include leasons tor scarcity 
and fts relation to the future ^ ^ ^ 

4 14 THE FEMALE CONQUER Rosemary Scott 1976 363 pp 
$24 50 Hatsted Pr^. 605 Thifd Avenue. New York. N y tODl6 

An examination of the female consumer, based or) British data and 
expepence Explains tiow advertisers and mark^rng people serve to 
f eintorte stereotypes 00 women 

' 4 15 FINANCE FACT YEARBOOK 1976. ?7 pp. Frpe. National Con- 
sumer Finance Association. 1ODO I6th Street. NW.. WastJnglon. DC* 
20036. ■ * ^ ' 

A factbook on consumer (inanaal behavKK and the consumer Tinance 
business. A handy reference of recent economic statistics 

416 PIVE THOUSAND AMERICAN PAMIU6S. PAHERNS OF BCO^ 
NOMIC PROGRESS. Vol tV. Creg J Duncan and James N. Morgan. 
1976. 525 pp $1250. paper S7.50 l/tstitute lor Social Research. 
University ot Michigan. Ann Aitor. Micti 48t06. 

y , ■ ' 

From the Panel Study o* Income Dynamics, this presentation covers the 
economic causes, and .Effects of char>ges in family composition. Family 
6Conom*cs. referentSe. 

4.17 THE GENERAL MILLSWIERICAN FAMILY REPCFtT 1974-1975 
1975. 114 PPJS4.OQ. General Milts Consumer Center. P.O Box lll3. 
Minneapolis. MinnN^40. ' ^ * 

Repjort about America's 55 million families and thetr mor>ey. its impact on 
their lives, values, hopes, and fears at a time of serious natiohal 
economic stfesa. 

18 
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4,18 THE INFORMATION SEEKERS. Hans. ThpfeBr* Helmut 'fe^cher., 
' and Jack ^edow, 1975. 373 pp. $16 50, Baninger Puttishin^^Company, 
17 Dunstef Street. H^var^SquareXan^rido^tUass. 0213^^ ' 

Jnfonnatfon seekers are.subscnber^ to conaiicpff magazines. An tnlorma 
tive presentation of resets 0I a stAvey o( tnfomration seekers jn the U S 
and West Germany. 

4il9 THE JOYLESS ECONOMY. AN 1N0UIRY, INTO HUMAN SATIS- 
FACTION AND CONSUMER DISSATISFACTION. T*bor Scrtovsky'l976 
327 pp S11 95. 0)dord Umver^ly Press* 200 Madison At^enue, New 
*^i)rk, NY,^0016, - , ^ , 

Combtaes dconomtcs and psychology. Tfieones extended suggest that 
readers rethink buying habils sdhd reassess what they want from an 
affluent soaety ' ' * 

* ^ w 

4.20 LtFEStVLE 1974, Game. 2 players, time 2^ tiours: $8.95. 
Changing Tmies Educational Service, 1729 HJ^treeU NW, We^ington, 

JB.C 20006, 

Players dev^op awarer>6ss o( how decisions affect the quality of their 
lives. Appropriate to iniDate dtscussiOn abotit values and bfestyJe goals 
Grades d-Adu1t. 

♦ - * » . ^ 

4.21 MQHE'f AND^LIFE STYLE 1976, 2 fifmstnps, 2 cassettes or 
discs, 10 tinemasters $47.50 Ctianging Times Educational Service, 
1729 H Street. NW., Washington; D.C. 20006. 

Foundation for sound money managvnent and selection of lifestyle 
through 'analysis of resources arvd clarification of personal values. Grades 
9-12. 

4.2ijPM0NEY MANAGEMENT, CHOICES" AND DECISIONS Elsie Fet- 
, terman,' 1976, 246 pp, $7.95 Houghton Mifflin Co., One Beacon Street. 
.Boston, Mass, 02107. 

Presents the decisionrnakirtg process as 9 necessity 1^ making ratfonaf 
constifT>^ choices, Tep basic areas of consumer decisionmaking are 
covered 'r> this p'erfo^ted paged worklext Grades 9-12, college^ " " 

423 NOUVEAUMANtA, Tf€ AMERICAN PASSION FOR NOVELTY 
AND HOW IT LED US^TRAY Truman Moore. 1975, 171 pp. $7^ 
f^^ndorr; House, Inc., 201 East SDIh Street, New York, N,Y, 10Q?2. ' 

Questions the word NEW, and encdUrages an examinattqn'of personal 



lues and ideats in relation to a culture where "new" is allnmportant. 



4 24 PEOPLE AND SHOPPING. A SOCIAL BACKGROUND. Molly 
Harrison, t^/5, 143 pp. $7.50. Bowman Littlefield, Inc. 81 Adams 
.Onve,\Totowa, NJ. 07512 

An histoncal presentatti^ of impo^lant force^tnd inlluences on shopping 



f 



here and in 
photographs ; 



atrr Author moves qujckl^^^er 5 centunes Intofesting 
\ drawings. ' • 



4 25 PSVQHdLOGY AND CONSUMER APg^IRS MittOnL Hum 1977 
328 pp. $B 95 /larper & Row, 10 East S3rdSireet, New Yorit, N Y 10022 

Recognise that the cof>$umer p generally chsa<*vantaged m the buyer 
setlef transacttons 

4.2S YOU tRREStSTlBLE YOU 1975 16mm jjtm, ^or, sound, 11 
mins $18000 Rentat $2000 Benchmark Films, tnc.. 145 Scarborough 
Road: Bnartli(f Maiwr. N Y 10610 

Mars^eU £fron huffiorousiy joir>s the increasing number oi men wiHing 1o 
pay high pnces iot male cosmet^^ aftd fumjshings which promise to 
maKe them irresistibfe to the opposite sex Grades 7-Adult 
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Personal and Family 
Financial Management 

, Managing ftnancl^Aj^urces is basic to consumers' 
e<^ucation. It requires ^igpeterioe in recordkeeping, using 
banks and banl^g services/ using but not abusing credit, 
recognizing risk and using^insurancelo the best Vantage, 
practicing deferr^ 'gratification and preparing for emergen- 
cies with a savings program, ar}d letting resources "work for' 
you*' ttirough investments. Good financial management cuh 
minates in a finamcial plan — a budget— which greatfy en- 
hances the probability of reaching consumer goals. 

- In addition to the references and re^urces listed here, 
all materials listed in the CompfBhensive Resources section „ 
* include money management* ^ 

5.1 BANKING ANO BANKING SERVICES. 1975. 2 (dmstrips with 2 
cassettes* 12 fmemasiers. $47^. Changtn9 Times Edt^ational Service, 
1729 H areet, N W., Washinglon, 0,0, 2OO06. 

Choosing a bank* the dieckirig account, tnterest on savings accounts. ' 
loans and bankM>9 services are expto/ed jr> rhrs kit. Grades 9-1 2 | 

5.2 THE B\LU6h DOLLAR BOOKIES. THE STORY BEHINO THE ^ 
FtNE PRINT OF YOUfI MUTUAL LIFE INSURANCE f>OLICY Richard 
^Shulman. 1976. 230 pp. i7*95* Harper's Magazine Press, 2 Park Avenue, 
New York, N*V, iOQi6*; * ■ * . 

Exposes some conUove^at points oonc6mir>g liie insurance. 

5*3 BUDOEHNQ {speaal issue, £ve(ybody's Mor\^y)*A97S. 3^ pp 25^ 
Ev6fybody'sMoneY,6ox431*Madj3oa Wis 53701* 

Entire issue devoted to family budlgsling. Offers money m&nagemem 
information plus resource infomiation, 
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5,4 BUDGETING ^OUH mUB^ (Cinsumer ^Skdts^$efi0$) 1976. 16mm 
tikUt cokK, scurf 14 mins. $i8$,(to. Coronet jinslructional Rtms. 65 E. 
South' Water Street. QiicagoJlE^'GOeOl, 

Stud^fite understand principles of budgeting ^thout f^ng^ihat they are 
being lectured. Grades 7-12. * 



5.5 THE BUSINESS OF BANKING. 1975. 2 fiJnistnps with 1 c^etti or 
<Ssc. 526.00, Guidance" Associates, 757 Thiid Avenue, New York. 
lOOir. . ■ . ■ 

Explains why peoplejuse banks, how banl^ earn monoy, what involved 
in making a loan. Stresses the roies of FOIC and t^e Federal Reserve in 
the system. Grades. 5^; " * 

5.6 CHILDREN i MONEY; A GUIDE- FpR PARENTS. Grace. W. 
Weinst^n, 1975. 214 pp. $7,95. Ch^erhous^ Books, Inc., 750' Third 
Avenue. New Vort, N.Y, i00i7. - 

Discusses practical and psyctiologfcal iniphcatjons d money management 
from infancy ^through adplescence, 

.5.7 CONSUMER CREDIT; Elsie Petterman and R^h Jordaa 1976. 244 
pp $6^ (scAdbf prtce, $4.95). Teac^s gutde and studem workbotili: 
avaifabl'e. Charles A Bennett Co., $09 DetweiQor Drfvd, Peona. Wl 
61614. 

* * ' 

Presents aM phases of con&umor aedit relevant to high school students 
aindrdcent graduates. Grades 10-14. ^ - 

5.8 COfr/SUM^R FINANCE, Edward Burda. 497^-352 pp. $9,5^ 
Instiuadr'jr^manual available. Haroourt &3ca Jo^fanovt^, Inc., 757 Thtcd, 
Aventie. New York, N,y. 10017, ' . yj. 

General coverage of ftnapcial topics. Grades 9-junior conege 

5.9 COr^SUMER FINANCE, Louis peSahrt), 1977. 320 ppu $9:95, ^fo^in 
Wiley & Sons, Ina, 605 Third Avenue, New Vork. N,Y. 1OO16, ■ 

For high school students^^this text covers three'^nsumer areas; ntoney 
management, spenffing^ an^ planning. Two appencfixes list State and 
Fed^aj consi|mer oflfces.ar^ a list ci publishers and suppliei%. Grades 
9-ia CONSUMER MATHEMATICS WORKBdOK. 1977. $3.95. mt«- 
^Qr;&tes skiffs tested fn the workbook with ofjectwes of thele^. 

5.10 THE CONSUMEF^S OUIDE fd LfFE|J^^ J. Tracy 
Oehlbeck. 1^75. 176 pp, $1.75. ^ram|0 CdRhiuntcaUons, lne.t 9i9 
ThfrdAventw, New York, N.Y. 10022. 

A low ic0y expose of trfe fosurance whicj; shows hcAv'ld get the mo^ 
lrom'insurano^0ttaA. ^ «^ i ^ ^ 

5l11 CONSUMER SKILLS: APPLYING fOR CREDtT/l976, 1 fiJmstrtp 

22 "' 



mth cassette or disc applcatjon form. $26,00. Guk^jtie AssoctaHps, 757 
TTiiPd Avenue, Ndw Yori<. N t00t7. 

A young person s first attempt at obtaining a crecH caid is dra/nati^ed 
Mamfocus t^examtnation of the cf^it application lorm Grades 7*12. 

5.12 CONSUMER SKILLS: ,8UYING Of^ THE INSTALLMENT PLAN 
1976. 1 fiVnsUp mth cassette or cfisc. sample contract. S26.00 Guidance 
Assooales. 757 Third Avenue. New Yof#<. N.Y. 10017. 

U$es a TV news spocraJ formatfto explain legaT temgB and concepts^ 
potffls otrf important aspects d buying on the mstairmenl ptan. Grades 7- 
12. ^- 

$.13 I3UN i^RADSTREET S GyiDE TO YOUR INVESTMENTS 1977- 
197B. 225 ed.. 1977- S12.95. paper V.95. TTiomas Y. CftwelJ Co., 666 
Rfth Avenue, Now York, N Y. 10019. 

A standard, source book cofiiaimng 125 charts and tabrasand'l^safnpre 
, portfoEOS Offers irvdepth mvesimenl mtbrmati'on. 

5,14 AN ECONOMIC PRJMEfl; $$$ TO DCJ^UTS. Muttimedfa Kil 1975. 
Sl$0._Prerftice-Hall Media^ 150 Whrte Plains Road, Tariylown. N.Y 
10591'. 

With nimstnps ai]d games, Ihis kit develops a practical uriderstanding of 
the role o* money, the laciors that delermine, its vakie for goods and 
serviceSi and eqv^unequal rnoney concepts. Gvades lO-co)lege 

5 IS Economics, a personal consumer approach. Michael 

Rj^ Behr and'OfmniS L Nelson- 1975. 464 pp. S12-95. Resto^Piit)ttshing 
Con^any, Box 547. ftesloni Va- 22090.^ i 

Text which relates pnnaptes of economics to personal finance College 

5.16 AN EMPIRICAL ANALYSIS OF RETAIU REVOLVtNG CREDIT. 
1975-rE Ray MdMister. 1975, 1664pp. $1,00. Krannert Gr^uate SchocH 
of fndustnaf Administration .Purdue Universily. West Lafayette. Ind 
47907- * ^ 

An irvdepth credit study, with tegielattye history and many cfiarts with 
current information- Fromihe predt Research -Center. « 

5.17 ENDING INSULT TO INJURY. NO-FAULT INSURANCE FOR 
PRODUCTS AND SERVICE^. Jeffrey* aConnell 1975 254 pp $795. 
university of lilinote Prci^, Urbana. Ill 61601. 

Advocates extension of no^lault princtple^to all kinds of accidents, 
including mescal maJpracUce and inju^^by consumer products ^ 

EV^RYWOMAN S GUIDE TO FINANQAL INDEPENDENCE 
Mavis Arthur 'Groxa, 1976, 134 pp- S3 05- Les Femmes. Miltbraoi Cal 
94030. " 




An exhaustive raferertce to laws and iprogram^ affecting the monetary 
coffcems o# women. ' ' |L 

"\ ' 

RLI.P. (Famly Ue Income Patterns). 1975, Gime. Nasco, 
Fort AlVjnson. WD?. 63533. 

Socloeoongmic simi^alion for 30 stuctents. Covers. protsJems oTfamiiy 
budgeting, investment, cmdit. and int^est in terms of changing fami^^ 
goals. ^ ^ * 

5-20 A GUIDE TQ BANKrNG SERVICES Consurter Repoits. 1975. 28' 
pp. $1 j25. Reprint and Book Department. Consumers Union of the U,S,. 
Inc.. Orangeb^, N.Y. 10962. 

Book covers^ecking accounts, savings accounts, sh^rng for'crec^t. 
and ^shaking up^* banks. This js a revised version of amdes appeanng in 
Consume Reports during earty 1975. 

5.21 A GUIDE TO LIFE INSURANCE FOR WpMEN 6nlY. 1976 U 
pp. Free. Amerfean Council o* Uellnsurance. 277 Park Avenue, NeV^ 
York. N.Y. 10017. 

A view of why women should havd rr|^ insurance. 

5.22 'GUIDE TO PERSONAL FINANCE, A LIFETIME PROGRAM. OF 
MONEY MANAGEMENT. 2d ed. Rtehard J/ Stiliman. 1975. 493 pp, 
Si2J5. Ppjntice-Han, inc , EnglevwxxJ aitis. N J- 07692. 

>-«^$tenis approach is presented with many ex^^ples to illustrfite 
si^ntficant pdnts, Cottege text or reference. 

5.23 INVESTORS INFORMATION KIT, 1975. S2.00. New^fefk Stock 
Exchange, Department No, lE. 11 Wall Str^UN^ York. j:*^.*t 0005. 

Contains fivd booklets whK:h. cover the tanguage of ifivdslMg. the Gig 
Board, understandng coovaHibfQ socunties. understanding finartca state- 
ments, and bonds and preferred $toc4(s. ' ^ 



5^4 rrs IN YOUR INTEREST. THE CONSUMER GUIDE TO SAVINGS 
AOCOWMTS. J. B. Moore! 1976. 94 pp, $4j00. San Frarwisco Consumer 
Action, 26 7th Street. San Randsco, Cat. 94103, ^ 

Presents evidence that '^aJI fmarlcidl fnstmibons ar$ about, the same" is 
not a true statement. BmkJs a strc^ case for a truth-in>saving laW^ 

525 XK. LASSEil'S MANAGING^ YOUR FAMILY FlNAlstCES. l^er 
inajftute. 1976. 367 pp. $12.60, Sinw^ Schuster Co^. A West .39th 
Street, New Yort, n, V- 10018, " . * 

Reportedly meefs the^ee^ of everyone r^egardless of age, Einphasizto 
the Importance of devotoptng a fjnandal program in today's uncertain 
econ^iccamaie. 
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5.26 MANAGEMENT Of T^E MODERN HOME^ 2cl Bd. .Irene Oppen- 
hetm. 1 976 332 pp. iio.9S. MacmiUan PiAltshin^ Co., 866 Third Avenue. 
N^Yortc, N.Y. 10022. ( . ' 

Thts revised edition rellecte recent attitude cftanges in the manaoement 
^^etd« I.e. J irxfividuals as management unrts. Gr^e-<ol1ege. \ 

5.27 THE MEAI^tNQ OF MONEY. 1976. Mulfimedta Kft. 4 filmstnps, 4 ' 
cassettes or disc3» 5 dupbcating mastefs^ resource manual. C-S^OO^ D- 

^ $79.^5. Newsweek, 44^^dison Av60u6» New York. N.Y. 10022. 

"Covers the subject of monl^y— urKtetstarKfirtg it. 6arrtir>g it, spendirtg it, 
and^making rt work. Kit includes "How To Manage Your Money irianuaL 
65 pp. Grades 7-12. 

5.28 m'ONEY DYNAMtCis.,HOW TO BUri_0 FINANCIAl- INDEP^ND- 
ENCE Ver^ta Van Caspel 1975. 354 pp, $9.95, paper $7.50. Reston 
PuWishrng Co,. P 0. Box 547, Reston. Va. 22090. 

A guide to mvestmenls. Many charts, graphs, and tahfes^nduded , 

5.29 MONEY FOR SAt-E. 1974. l6mm film, color, sound. 14 mins 

' $205 00. rental $20.00 AMS instnjcUonal Media Services, fnc, p'.O Box 
1010. Hoitywood. Cal. 90023 

A cartoon approach to analyzing lAjth-i^l^cbng. finance charges, and 
annual percentages, Restrairtt m borrowirw is s^essed. Grades 7-1 2. 

5.30 ^ONEV MANAGEMENT FOR THBCONSUMER, READJNG AND 
CASES'FROM MONEY MAGAZINE. Demi T, RajhaH.,ed 1975. 306 pp, 
$5.95. tjtUj^ Brown & Co,, 34 Beacon Strec^. Boston. Mftss. 02106. 

■ I \ 

Book on money man^ment to supplement and comp^fnent a basic' 
text. Tweniy-ftirw re^Kfings and 19 case sipdies^from Moh^^ Grades- 
high sthool, cof age. ' 

\ 

5.31 MONEY TREE. 1971. 16mm filmt co(oi^, sound. 20 minS. $^.00, 
rental $20.00. AArtS Instructional Media Sen)^. Inc., P.O. Box H)10, 

, Holtywood, Cal. 90028. ^ N 

A very dramatic. en>olk>nal firm deptcbrig the<dj|sintegfabon of a mamagc 
because of inaUftty to estat)li5h a worHahle finarlcial management system. 
Popular introdoctkm to consumers' jaducation, establishtr^ the need, for 
iigh sch&ot students and young adults. High school, college, young 
adults. 



5.32 MUSINGS ON MONEY. HOW TO MAKE DOLLARS OtTT OF 
SENSE, Eliot Janoway. 1976. 1l8 pp. $6.95, Pavid McKay Co., 750 
Third Avenue, New Yori<. N,Y, 10C(a7. ^ ' 

Bnef. wHty commentary on an leases of money tndoding giving it away. 
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5.33 PAYING YOUR WAY. 1975. Game. 4-8 (jlayers. time 40-90 mine. 



^ $15,95 McGrawt^l 8ooh Ca, 1221 Avenue of the Ameocas. Mew York. 
KY, 1002O 

A boa^iJ^me m which ptayefs [earn to manage money wetl enough 1o' 
fumf^an enttf,e -spanmeoU debt free, within their mcdfne Grac^ 9-12 

* 534 PERSONAL FIKANCg Charies L Barngrover and Trmoihy B. 
Johnson, 1975. 7l5 pp. $15.95 Gnd PubfiShers. 4666 Indianola Avenue,. 
CoTumbus. Ohfo 43214 

This text err^astzes investments, and incJucfes ownmg a small business 
plus the usi/al personal finance subjects Many statistics and charts 
College 

r • 

5 35 PERSONAL FINANCE 4th ed Harold A, Wolf 1975 672 pp 
St4 95 ANyn & Bacon, Inc . 470 Atlantic Avenue. Soslon. Mass 02210 

Focuses on budgeting, /nsurance and ^nuilies, investments, and taxes 

536 PERSONALFINANCEANDCONSUMERECONOMICS R Robert 
Rosenberg' ajx) R V Naples i976 t99 pp S3 95 McGraw-HlIt Book 
Ca. t22t Avenue of the Americas. l^ew^York, K Y t0O20. 

^JJaiQf loptcs covered include biidgeting, buying, saving, insuring, jnvest- 
jogTi^^^e laic, and Sooal Secunty. Included are 494 solved problems 
on these toprcs. h^y be considered a consumer math workbook , 

537 PERSONAL FINAKCe COWSUMIKG. SAVIWG AKO INVESTir«3. 
W L Domes. Arthur A Snwih. and Jan^s R- Young 1974 562 pp^ 
$14.50 Lab manual available. S39S, Charts Merr^t Publishing Co,. 
1300 Akjm Creek Drive. Columbus. Ohio 43216 

Relates personal firvance top*cs to business ntanagement and economics. 
Contains matenal worfung>vomen, fob^discnminati^and the woman s 
moverrtent College 

5.38 PERSONAL FINANCE PRINCIPLES AND CASE PROBLEMS 
5th ed. Jerome B Cohen 1975, 921 pp S14.50 Richard 0. Irwin, \nc.. 
1818 Ridge Road. Homewobd. III. 60430 

Information on personal finance mduding incomep taxesi insurance, home 
buying, retirement, investment inifoniiatK>n is one-third of the text College, 

5 39 P5]f?S0NAL FlNANCt?nr*LANKING HOW TO PLAK 'fOUR 
RNANCIAL FREEDOM. G Vjctoi) Haliniaryand Jerry s Rosenbfoom. 



1975, 397 pp, $9 95, McC 
Americas. New YorK N,Y. 



IjII Book^Co . 1221 Avenue o^ the 



Intended for both lay pecpio and professionals Explores opportunities 
available to meet famil^es^ financial obiectn^es 

5,40 PERSONAL INVESTING. Wilbur W Widicus and Thomas £, 

* 
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SftzeL lfe76. Hev, «l. 524 pp. $13.50. Instructor s manu^ avairaljJa , 
Richard D. In«fln. Inc., 1818 Ridge Road. Hom^wood, ^60430 

A'thoiough coverage of the subject. Colle^. 

BAt PERSONAL MONf Y MANAG&IENT A CONSUMK* GblDE. 
Gale E. Hurtey. W6. 474 pp. S12.95. Prenl»ce-Hall. Inc. Englewood , 
Cfitfs. N.J. 07632. ' * ' ■ 

Covers three areas daity ftnanaal planning* insurance* and investment 
College. 

5.42 SAVING AND INVESTING (Consumer Skills SeneSf. 1976 16mni 
film, colOf. sourtdr 14 mins. S210.00. Coronet InslnictionaJ Films. 65 ^ 
South Water Streel* Ctiicdgo. Ul. 60601. 

^ Four case studies of your>g people who dhoosh vanous type? of banl^ or 
investments to meel persoruil GnancidI needs. Grades 7-12. 

5.43 SHARE THE RISK. THE INSURANCE GA|3e* 1972. Game, a or 
more players* iime ^5 hours $8.95 Changing Times EducetionaJ 
Service, 1729 H Street NW . Washington* D C. 20006; 

Partiopanls dectde how to protect their lamtGes Irom jeopardy h times of^ 
finano^ pehF: Each plays the role of famity head. GriKjes 7^AduFt. 

5.44 A SHOPPERS GUIDE TO INDIVIDUAL RETIREMENT [AC- 
COUNTS. Joe A. Mintz. 1^6. 20 pp. S1.00. Consumer News. Inc.* 813 
National Press Building. Washington. D.C. 20045. 

Pamphlel attempts to hefp people select e valuable IRA plan and evoid 
pitfaBs. 

5*45 SLICING VOUR MONEY PIE. 30 pp. $555. Rucker EnteqwJses. 
P.O.*Box 19,107* GreenstxKO* N.C. 27410. 

Presents personal and f^^^ly money management so that the students 
^ Identify finanaal needs pncr lo developing a jnoney philosophy. COcnes 
with a f*yeaf supply pi expense contiol sheets. Grades 9-12. 

5.46 STRATEGY FOR PERSONAL FINANCE, .Larry, R. Leng end 
Ttiomas H Gjllespie. i977. 740 pp. $13.50. Instructor's manual, overhead 
transparencies* and study guide are availatila. McGraw-HtH Book Co.* 
1221 Avenue of the Americas. New York* N.Y. 10020. 

Provides a prt^em^sotving approach to relating consumer goods and 
^rvices to total financial plannihg. Grades 1 1-colege. 

5.47 WHAT EVERYONE SHOULD KNOW ABOUT CREPlT BEFORE 
BUYING 'OR BORROWING AGAIN, ira U. CoOliegh andec^tors of U.S. 
News & World Report Book^. 1975. 255 pp. $6.95. Simon ^ Schuster. 1 
West 39th Street, New-York* N.Y.. 10016* ^ 

An iin-depth took jnto our credit system* from how end where to gat a k3an 
to all at>out credit rating companies. 
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Improving Buying 
Behavior 



Desirable buying behavior encom^^es 60Fripet^ent 
consumer dedsionmaking' followed by the^Foces? of ci^m* 
parison ^hopping. This behavior p^tterri is Appropriate for 
btjyinq both godds an^ servi^^s, a?id it^ ddvetof^ent 
depends on the consumer's Knowfetdge iiiarketplac^ 
alternativesp Ipduding prodt^jt fnformafip0;pf alHifycfe and' 
'frqm a variety, of sources. Iri^^dcSiion to re^ources-^^ed 
he?e, Consumer flepoj^ Maflfaz/rie'arid Ci&i^mer Re- 
'search MBgazine (listed* jp ihe^Pe^odh^s ^ecBbrr) arid 
Consumers hdex (Sated Iri^Bitiliographies sei^t^ipn) pr^vkfe 
a ''vyealffvpf buying rrtSP^nria^n. ManV-Mnsum^^^ 
guides ar^avail^We ift jowco'sr^^paperbacH^^editionsf. fle-^ 
soured lis^ in ^S^prehenj^ve h^bources a)sp provide 
iHJying^orn^o^fe^jgri&^^l^^^^ 

6.i"^E A CET* EK ^ti^PPEjF^ tfejhi^^, Biesdof^ an^Mary ^lenBum^ 
197?.'^5.od' ySXy 35tnm sfi^/set of- i^rd^shf&ter ShCf^rs' Cent 
Saver. S^pnpfe* BoHetln 'Bd A Bett^tBhopper^'^eTTER-SHOPPER. Sox 
191.0eparfmamtG^1-01,imaca,N,Y 14850. ^ , . 

BdVi$ion of aqciapted program on improymg skills and behavior 
Ihe superrmMcet Also available without sfldeSt. $6X)0. ^ 



^2 S^n^R TIMga J, C. Suares. 1975. 319 pp. 54.96. Ooubfeday ^ 
Co,, 501 FrinkSfi^venjue. Garden City; NtY^IISSI; 

^ ^elpful and huWb(k3 guide induding Ihousanda of Hps on (oo^Mdotlies. 
'energy, beab, andi^uch more'. " v * ' /'^ 

ei euvEfls ^^ANpBO(SK.,A guide to .defensive sHOf^piwa 
28, -'\ ■ . 



Raymond L Chambors. 197S. 12\ pp. 37.95, paper $2.45. Prentica-h^n^ 
' Inc. pi^tevwod Cftfls, N J, 07632\ ' 

Offers bo^ng mfomiation. where to gVh$)p. and a bibHography^ Informa- 
t»on js presented m a straightfoiward, dear and useful manner in the 
form ol basic rules. Grades 9-Adult ' . 

6 4 BUYING YOUR H0U3E A COMPLETE GUIDE TO IN3peCTI0N 
AND EVALUATION Joseph Davis and Claxton Walker. 1975 252 pp 
$895 Emerson 6ooks, tnc, Reynolds Lane. Buchanan, N.Y 10511. . 

Hefp^a^guldeljn6S. dear iNuslrations, and m-depth homo informaiion 
rrKlucfing maintenance, energy- saving, h(»ne insurance, plus a 25*page 
grossary. 

* * * _ 

6 5 CONC|hNING 'yOU^JG C0N3UMERS 1975. 6 filmstnps with 
cassettes or' discs 3120^00. MacmiUan Library 3ervtces, SS6 Third 
AveQ^o, New York, N.Y 10022 

3lmfj^^t the commun«ty to leam about biiyjhg skitls,^^advertsing, 
budgeting, selSng prtces. and cpn$umer nghls Grades 4-^- 

6,6 THE CONDOMINIUM BOOK. A GUIDE TO GETTING THE M03T 
FOR YOUR MONEY Lee Butcher. 1975 143 pp. 54.95. Dow Jones 
Boolcs, P.<^Box 300. Pnnceton, N J. 08540. * * 

Well- Illustrated booh concerned wilh many facets of condominiunt^, 
tlcluding developtng, financing, and.opora1ing, 

6 7 THE CONSUMER GAME. 1973, l6mm film, cotoc, sound, 20 mtns. 
$280.00; rental $20*00. Pyramid Films, Box 1048, Santa Monica^ CaL 
90406. ^ 

Reviews psycholo^cal ^ moUvabonal techniques used to sell products. 
Expfains concepts of cornpanson shopping, umt pncmg^ convenience 
p^agrng. Hnancmg. guarantees, and iabets. Grades 7-Adult, 

* 

'68 CONSUMER GUIDE. COMPLETE GUIDE TO USED CAR3. Con* 
sumec Gjiidtf^gaiine gdrtOnal 3taf#, eds. 1975. gl -^- Mew Amerjcan 
^301 Avenue ol Ihe Amencas, New York, N.Y. i00i9 

Thi^is a sample of the 17 Consumer Guides published by Consumer 
Guje Magazine Indnriduai guides U>r cars, sports equipment, vacations, 
food, appSances. etc. Each guide produced m same tormal. 

6J C0N3i)MER MATK A GUIDE TO 3TRETCHING YOUR OOLLAR 
(Self Teaching Guides Senes) Flora M, Locke. 1975. ^28 pp. $4.^. 
John Wiley & Sons. Inc.. 605 Third Avenue, New York, N.Y. 10016. 

Ties together helpful consumer information op a vaiie|y of topics and 
appropriaie math comfjUtatioAs. For seff-study or dassroom use Grades 
9-Adutt. 
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6.10 CONSUMER SCIENCE. TEXT AND LABORATORY MANUAL 
Stephen W Kowaiski i975 233 pp (ptus 23 data stieets) $8 95. 
KeivJaEt Hunt Pubfjshtng Co^, 2460 Kerper Boutevard* OolMjque* towa 
52001. 

AppEcabon of sctentrfic method to cor^umer awareness and dectStonmak- 
ing IS shown vvith a wide vanety of products A background m science or 
math ts not a prerequisite Grades 9- college 

6 11 THE CONSUMERS UNfON GUIDE TO BUYING FOR BABtBS 
Consumer RepOfis Editors 1975 220 pp I2OO Cons^jmers Un»on ol 
the U S . Inc . Orar>getnjrg. N Y 10962 

Hetps consumers make sodnd buyjng ^dgments about many baby 
prod<fCts. thus avoiding cosHy sale^^mmicks 

6 12 FOOD CaOPS FOR SMALL GROUPS HOW TO BUY BETTER 
FOOD FOR LESS Tony Vetteta 1975 173 pp S2 95, Workman Publish- 
ir>gCo.231 East 51st Street. New York* N Y 10022 

Gn/es, ink>rmation about how-to"" start a food co-op, advantages ^nd 
disadvantages 

6 13 , FOR OLDER PEOPLE EATING RIGHT FOR LESS Editors q\ 
Corvsumer Reports 1976 75 pp $2.00. Educabonat Services Division. 
Consumers Union o( the U S , (oc . Mount Vernon* N Y IC^SO 

(Helps older consumers shof^Wrsety for nutrti^ous food and a well- 
balanced diet at relatively tow cost t-las rqatenai appropr^te for any age 

6 T4 A GU^E TO INDEPENDENT UVING Barbara Wilar>d*,ed. 1975 
215 pp.,^,e5 Butlenck Publishing Co* 161 Sixth Avenue. New York* 
NY 10013. 

* 

l5esigned for single people and y6ung memeds* covers consumer nghts 
arj^ egenaes. mtntion, meat planning* finances, leisure, and health care 
Grades il-Aduit 

6 15 HOUSEHUt^ 1974 Gaine 10-32 j^ayer^. bme 2-4 hours $895 
Changing Times Educationat Sennce* 1729 H Street, N W ,^ashington, 
DC ^0006 

Ptayers assume roles o1 typical hoJsehunters con frontecA with various 
types of housing and must deat with alt f^dors considered m seiecti^ a 
home Grades 7-Adutt 



6 16 ^y^^^ A USED CAR Consumers Union 1976. Rev ed 
28 pp Book DepartmenL Consumers Union o1 the U S . l/ic . 
OrangeburgfJ^Y 10962* 

A handy guide, wefl or^mzed and ilustrated 

6 17 rrs NEW iTs NEAT tTS OBSOieTE 1975 16mm film* 
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cofor, sound, UVi rnrts. S210.00, refital ^iS.OO. BFA Gducatlonaf^hfedia, 
221 1 Mchigan Avenud, Santa Monica, CaL 90404. 

"Honest" louis is a lua Itashy used car clearer who talks straight about 
avoiding the pt^alts of impulse buying, wtitd) jndude concepts of lashion. 
^mmickry. obsofescence; and value for one's dollar. Grades &-Adutt. 

8.18 HOW TO BUY A USED CAR WITHOUT GETTING GYPf*S). 
Peter Mann. 1975. 197 pp. $1.5D. Barnes & Nobtes. Inc. DfvtSton of 
Harper ^ Bow Publishtng Co.* -Scrartton. Pa. 19500. 

Tells al about used cars, mduding how to read the ^btue book and the 
psychology of people who sell and buy used cars. ' 

6.19 HOW TO COPE WITH THE HIGH COST OF UVING. Sidney 
Margofius and Conrad drown. 1976, 256 pp. $9,95. MarlAting Services. 
Meredith Coip.. 1716 Locust Street, Oes Motnes. k}wa 50336. 

A practical guide for teaming to 6v^ with inflation, yet maintain a destred 
standardof Ihnng. A "how t9" book. * 

6.20 HOW TO SAVE MQNEY ON CAR REPAIRS. Shel Hochman, 
1976. 156 PP- $5.95 Oodd. Mead & Co..^79 Madison Avenue. New York. 
N.V'. 10016, 

7- * 

A helpful gutde on how to. keep a car in good running condition. 
Emphast^ that there are savings on car .repairs when the car is kept jn 
good condition, 

6.21 MOeit^ HOMES, Center iqr Aulo Safety. 1975 220 pp. Sl0.95t 
Grossman Publishers, 625 Madison Avenue. New Yo^;. N.Y. i0022. 

The Center was established by a grant from Corisumers Union, Thts 
book teifs how the industry works and exposes abuie^ tt raiS£& serious 
questions aboot the safety and cost of mobile homes.^ 

6.22 THE El^ CAR eOCK ANO AUTO SURyiyAL GUIDE. Bob 
Fendell. i976l 292 pp. $9.95, paper $5,95 Holt. Rtnelwt & Winston. 3^ 
Madson Avenue. New York. N.Y. 1 0017. 



An easy to read mfonnattve booh on all facets of buying and owning a car. 

4 

6.23 THE NEW HANOBOOK^OF PRESCRIPTION pRUGS^ Rjchard 
BuftcK. M.O.. with Fred J. Fox.' M.D. 1975. Rev. ed. 440 pp. $1.95. 
Ballant^ne Books. 201 East 50th Street. New York, N.Y,' :t0022. 

A valuable reference Grves tr^onnation about genetiQ and brand name 
' prescription drugs, vrith a guide to prices and sources. 

JS.24 SECOND HANO^IS BETTER. Oouglas Matthews and Suzanne 
Wymelenberg. i975. 245 pp. $9.95t paper $4.50. Arbor House Publishing 
Co.- 641 Lexington Ave,/Jew York. N.Y. t0022. 





Rrsi 73 pages describe vanou$ types of markets (parage sales, yeltow. 
'pa^es. e(c), then goes speaficaSy trxo items frOm^autos to withers, l^ibng 
what to look for. beware of^and Stores in wtiich tobuy 



6.25 THE SIX BILLtOKj S S S SELL 1976 l6mfii film, coJOr. sound. 16 
rruns, $220 00, rentaj, three dayr $25 00 Consumer Reports Films. 256 
WasNngton Streets Mount Vernon, N 105SD 

• * 
Exptorss basic techniques used by TV and manufacturers to persuade 

consumers (o buy Young people expr^ feehngs about commercials 
and toys grades 2-9 

6 26 THE SUPERMARKET HANDBOOK Nikki Goldbeck arKf David 
QoMbeck 1976 460 pp $1 95 New Annencan bbrary. 1301 Avenue of 
iheAmencas. New York, NY n0019 ''■^ 

Revised artd sxpandedr a complete course in the fme art of Jabef 
rea<fing. knowing adcStives, and learning the quality of foods by brand 
name Includes recipes. 

6,27 SUPERMARKET i975 Game S52 00 Games ^Central. 55 

Wheeler Street. Cambodge. FAas^ 02138 * " \ 

; * 
Sm^xiJates the experience of shopping tj^ playing roles of shoppers, stod* 
persor^s, check oat person, and manager A class can acquire and 
practice math skifls and economic concepts Grades k-3 
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Humaii Services 



The broad area ot human ^eryices is. emerging as a 
dominant aspect of consumers' education. Thejfield. like 
other areas of consumers\educatK>n, is^not yet well defined, 
howeverr the Jiterature su^ests the primary emphasis is on 
health services and health care. Also indudQd here are 
references and re^urces on consumer and individual law, 
social services, community resources, food -stamps, the 
consumer of educa^on, Sodal Security, and unemployment - 
insurance. Tnres fisted in the Comprehensive t^sources 
contain more Infomiation on human services'. 

7-1 Afi^RICAN MeOICAL AVARICE Ruth M. Hamer. 1976. 333 pp' 
Abelard-Sctiurnan^ $66 Fifth Av^ue. New York, N.Y, 10019, Out of pnr«, 
^^aifabfd at fwst librariosv ~~ — ^ ^ " * * ^ ^ 

A cofnprettensive fxposd of the excessive prpftts reaped by the medical 
profession in aN aspeete of hearih care ar>d dri^s. , - ^ 

7.2 AN APPROACH TO HUMAN SERVK^S. Ruth Boyer. 1976. $3.9^ 
(^nfiekJ Pre$s^<Diyisi6n of Haiper ^ Row)* 950 Montgomery Street. San 
Francisco. Cal 94133, ■ , - * t 

For the reactor interested m the rtuman services, this took offers an 
overview of the field with suggestions on how to beetle more tnvdved. / 

7.3 ^UVING HEALTH CARE. 1976, 2 filmstrlps with ? casdette^ or 2* 
, dis^ 10 linemasters, S47.50, Chan^ng Times Educatioh^[ ^^c^ 
- ^729 HSireet.i4W.rWashington: 0.^.200067 , 

Overview, on ho*v tp ^hop. wisely tor healtfj^prodacts and services. Topics 
explored are ^el^trtin ^' doctors, choosing a hospltair generic vs. 



prescription dxuQs. cost of tidalth care^^and warnings on and fraucts. 
Grades 9-12. ^ , 



7 4 CONSUMER HEALTH Harofd ^ Comacchta 1976 325 pp $8 50. 
C V MosfeftS , 11830 Westhne IrxJostnal Dnve. St. Lows, Mo- 6^141 

Examines economic aspects of heaJih card to help poneumers make 
intelligeitt decisions about health products and services 

7 5 CONSUMER HEALTH EDUCATION A DIRECTORY 1975 45 pp 
Fr^ National Center" for Health Services Research, 5600 Frshers Lane, 
4teom 15-87 Rockvilfep Md 20852 

Fofty-mne nonprofit organiiatiOns to 'aid consumers are listed with 
miormation oo services rendered. 
< ■ 

^ CONSUMER LAW: TEXT, CASES^ AND MATERIALS Wittiani G 
Haemmeh Barbara C George, and James J Bfis| 1975. 326 pp $7.9$ 
West Pubhshmg Co , 50 Kellogg Street, St. PauL Mrnn SS^t^^ 

Designed to help consumefs who have httle knowledge of consumer law 
Dtffefentiatos between areas where sett-help rather than lawyer help is 
appropnate 

*• .. " 

7 7 CONSUMER SKILLS. SHOPPING FOR HEALTH CARE 1976 2 
filmstnps with 2 cassettes or 2 discs $48 50 Gu^ance AssooateSp 757 
Third Avenue. Nerw York, N-Y. I00l7 

RrovKfes \)a$it* miormation abotitaheatth car^ services and mlroduces 
giJtdebnes for choosing physiaans and hospitals, insurance and medi' 
onesp and needed services and information. Emphasis is on the individ- 
u^s personal values and txidgets Gractes 7-12. 

78 CONSUMERS AND SOCIAL SERVICES- Robert Perlman. 1975 
138 pp. $1100. paper $6 50. John Wiley & Sons, tnc > 60 ^ Third 
Avenue, NewYoff(, N.Y. i00l6. 

Study ol soaai welfare institutions and their oonsgmers The eample 
sludged was 4000 ctrents and their expenences wHh a neighbortiood 
, sociaf service cenieTp . » ^ 

7 9 COORDI^flATJNG HUMAN SERVICES, NEW STRATEGIES FDR 
BUILDING SERVICE DELIVERY SYSTEMS Michael Aiken, et at 1975 
206 pp $10 95 Jossey-BasSp fnc.. 6l5 Monigomery Street. San Franv 
CISCO, CaL 94111 - ' ' > I 

Expk>res present hu'hian services delivery systems such as multiservice 
centerSp and dtscusses improvements which should be made to better 
, coordinate efforts m buiFding improved delivery systems. 



7 10 A DAY IN THE LIFE OF HARVEY MAC NEILL 197^ 
colOTr sound. 9 mins $135.00. rent^ $15.00. Rlm ^air Comi 
10900 Venturn Boul^a«dr 'Studio Cil^r Cal 91604 
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Harvey rs a teenager whose father is unemployed, yat the family 
continues to live an abundant because they seek otrt and use 
community resburpes. Illustrates ways that values^ g<xaEs, and Glestyles 
relate to the us€^i resources. Grades 7-Adutt. 

7.11 THE FOOD STAMP PROGRAM AND YOU t975, 61 35mm 
slicJes, $18.50. or fiiniistnp versiooi $i0.50. with cassette Photo Lab. inc.. 
3825 Georgta Avenue. N.W.. Washington. D.C. 2001 1 . r . 

The U.S. Dept of AgncuHure explains how the food stamp progran;) 
operates and who is eOgible 1o take part in ft. Grades^Adutt 

7.12 GUIDe TO CONSUMER S£RViC£S. Edrtors of Consumer Reports. 
1^77. 372 pp. $3 50 Consumers Union of the U.S., Inc, Orangeburg. 
N.Y. 10962. ► ^ . 

A compilation of articles from Consumer Reports, revised and updated. 
f on buying seiected Ttnanctal and professional servibes Credit, taxes, 
stockbrokers, house-relatad services, doctors. heaJth mainitenande orga- 
nizations, car mechanics, and summer camps are ^fir\e of ihe topics 
covQfipd. 

7.1:3 HANDBOOK OF £v£RYDAY LAW. 3d ed. Martin J. Ross 1975. 
41&PP. $1.95. Harper & Row In paperback by Fawcet PublicaUons. P 0 
Sox }0i4. Greenwich. Conn 06830. 

FVdCticat guidance^ aspects of the law th'at touch daily Itfe— ccosurT>er 
products, consurrer protedtooi taxes, women's riphts. contracts. wiHs. 
real estate. Social s^rity. Medicare^edicaid. trusts, etc. 

7.14 HOW TH£ HEALTH AR£ YOU? IS THE CUSTOMER ALWAYS 
Rt<SHT? 1974. 80 36mm slides with I cassette. $92 00. Harper & Row 
AudiovisuaJs. 2350 Vtrgima Avenue. Hagerstown.^ft^. 21740. 

Relates advertising to health issues. Ouackery, understanding consumer 
tMhawor. and h^ahh care Ve covered. Grades 8-Adult. 

7.15 HOWTOB£ YOl/hOWNDOCTOR^SOMETlMBSj K^Sehnert. 
M.D.. with Howard^Etsenberg. 1975. 353 pp. $9.95. Gro^att and Dunlap. 
\nc.fS\ Madison Avenue.-NewYort, N.Y. lOOIO. . ' " 

Tells how to become^ "activated patent —one who lakes medical 
readings and symptoms to a medical doctor for advice rather than 
ignonnp symptoms or running to the <loctors' edifice immediately^ In a 
sensei asel^help medical ptJide. ^ 

716 LAW FOR YOU. Foster Furcoto 1975 192 pp $3.50. Acropolis 
Books. Ud.. 2^00 I7th Street. NW.. Washington; D.C 2l5009. 

An overview of everyday lawiand Ihe judictal system outEtning Ihe tegai 
steps which can usuaUy be .taken, with sufficient tnformatron. before 
hinr>g a lawyer. 
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7A7 THE OPTION HAr^O^bOK. t^ary Carlsorr anctr Ship 8erteL eds. 
1976 Three ttooklels. $6.95 fo'c^set Ma1i(»ial Student Educational Fund. 
2000 'P" Street. NW» Washirtgton. D-C. 20D36. 

One bookfet discusses what information js needed by the student 

consumer, another gives mTfoimatJon^of ecjucatiooal ooste arxJ fin^al 

aid. and the thjid* counsels to tmprove student depiskHvnakinQ Qlher 

materiats on the topic am av^labfe^fpom the publish^. 

* " * " 

7.18 PROGNOSIS NEGATIVE C(^ISIS W THE HEAlTH CARE SYS^ 
TEM Davtd Aotelchuch. ed ^d75' 506 qp, $2.95 Vintage Books. ^ 
Random House* 20t East SOJh Slieel Ne*^ Yorit- JI0022. 

A coflecDon oi wniings edited by personnel ol the.HeaWi POfiCy Advisory 
C^ter Covers health care instituibns, heafth ^i^rptTK^^^Jh^ hea|)h vfoik 
force, government intervention- Medicare ar^d ^dicaiTn^^^t^matrrte* 
riance oi^rwzatidns, and nanorjaJ heatt^ insurance-. 




719 PROMOTING CONSUf(lER/ROTECTlON FOR STUD^I 
S Stark, ed. Spnr>g 1976 issue 0# NEW DIRECTIONS FORlHjGHER 
EDUCATION. 105 pp. Jossey-Bass. Inc. $15 Montgome / ^Street 
San Franctsco, CaL 94111, *- * 

Qtscussion of the emergir^g cdnsurn^bd^novemem in education- problems 
and solultons Policy onenled witti j^it^ph^is on ir^uboft^'^ higher; 
educaijon 

* * .i ^ - h 

7.20 PROMOTING HEAltK CONSUME EO^CATlrfN Afl&I^A- 
JlONAL POLICY Anne R- SeSmer. ed j^6. 264 pp $12^^ 
Systems Corporation, Gennantdwn, Met. 2a?67. 

Presentation of .the lote of corisumers' edud^tion to date and riattonal 
poticy toward all aspects of h^^ s^rvw^. ^ ' 

. - - ^ . ■ 

7 21* SELF CARE UY INITIAtlve^ W HE^ITK JUweH leven. Alfred 

Kati, and Enck Hoist. ,15(7$^ 134 pp^*''^-?5. iiaAerback. $3.96 frodjst^ 

'f^bflshing Company (Division of Ne^e^ vffats^n ^Academic ?ublishefi). 

156 Frtth Avenue. New York, N.Y/1i)OlO\- ' 

" ^ ■ . • jt * 

A comprehensive selUhelp medical guide'wt^ic^ives^dvice^ndTnfor- 

matton about se]f-<^agnos>s and ^vhat to lool^ f<;Ar4}efore callrQg the doqfcr 

or peeking mecficai help Suggests a v^^tV of aotrons the'p^ti^ can 

safety lake on his 0^ her own \ . ■ _ 

; ' ^ ""^ ^'' ^ 

752 THE SERVICE SOCIETY AND THE C^JflsOMER VANGUARD- 
Alan Gartner ar>d Frank Riessipart. 1974x 266f'pi:>?!$|9.94 Hafper & Row. 
10 East 53rd SIreeL New York, \\ 10022 ^ ' - 

Deschbes the present and comthg ^A^encan ^cRct^tyv^l^ the service 
sooety— and the rote ol consumers m thai society Projects the notion of 
consumer as producei^in human servioes. 
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7.23 ^SOCIAL SECURmr IN ACTION. Adnan A. ParacSs and Robert" 
Wood 1975/ $5.79. Julian Mdssner and Co.' Frftti Avenu^. New 
York. N.Y. 10O2O. 

Contpfehensjve coverage of the systet^om &s inception to projecting Jts 
future. General or student reference appropnate for grades 7 through 
adult. 

7^4 SOQAL SKURITV: THE FRAUD IN YOUR FUTURE. VWafren 
Shore. 1975- $7.95\Macnmian PubGshing Co.. B66 Third Avenue. New 
YorK N,Y. t0022. 

Ar\ explanation of th^ Social Seointy system with emphasis on its 
negative aspects. Suggests ttiat citizens are getting ^^npped ofT' by ^ 
system over Milch they have bttte or no control. 

^7.25 TAKE CARE OF YOURSELF, Oona^d M. ViCkery. M.O.. and 
Nfames f. Tries. M.O. 1976. 269 p|^'$5.95. AddisorvWesley Publishing 
Co.. Reac£ng. Mass. 01667. 

As the title suggests^ offei^ways and suggestions lor seJI-obagnosts and 
treatiTtent where pradical^so suggests bmits for self help arwJ wherf 
pro*fes$«onat help shoukt t>e sought. 

7.26 TOWARO A FfOiRAL STRAtEGY FOR PROTECTION OF THE 
^ CONSUMER OF EOUCATION- 1975. 70 pp. Free. Federal (nteragency 

Committed on Sdtrcation, OffSce of the Ass/^taqt Secretary for Education. 
' U S. Department of Health. Education, and Welfare, Washington. O.C 

20201. ^ / M 

f^eview of (xoblems faang the student consurner tn all areas of postsec* 
ondary education Coniatns recommendations lor action steps to be 
taken hy the Federal Government. Jndudes a model edOcatron complaint 
guide and resting of agencies working on e^jcational^corn 

7j27 you are NOT ALONE. Qara CJaitjome Park wilh Leon N, 
Shapiro, M.D^ 1 976. 510 PP- ^.$0 plue 50^ postage. Consumers Umon. 
Orangeburg. N.Y, 109p£. - ' 

^ compmhenstve guide for people wtto want rebabte information about 
emotionat. proUems. mental illness, and how to gel professional care. A 
signtftcant chapter lor consumers of mental JieaHh services deals with 
costs, lipancmg and insurance aspects of such services. 

72B YOUffLEQALJGUlOE TO UNEMPLOYMENT INSURANCE, Peter 
Jan Honigsberg. 1976. 125 pp, S3.35. Golden Rain Press. P.O, Box 
2087. Berkeley. Cal. 94702. 

Otters readers an understandng of the unemployment laws jri all 50 
sta^ 
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Consumer Protection 



Consumer protection. ttf(e consumers' educ3tk)nr has 
become a very complex concept with less than universal 
agreement concerning what it includes. Materials chosen for 
iriclusion here address product safety* health hazards, 
pollution, fraud, legal rights and redress, consumer law, and 
the consumer's role in protection. Additional resources 
ap^rcj^ate for this topic include ttx>se listed under Compre- 
hensive Resources and Penodicafs. Mo^ pacific infbnna* 
tion ref^ve to consumer law and methods of redress can 
be obtafned frorrf most munidpal govemment agencies. 

ai THE AMERICAN CONSUMEP. 1976. Mufttmeda Kit indutfes film- 
st^ps. roactefs* spirit masiefS. mmipnms. $133^. Eocydopedia Bntan* 
^^Q^^dbcational CorpiSraUon. 180 E. Po6t*Road. While Claire. N-Y. 

Hxamkies three devices fnosf commonly used to protect consumers, laws, 
ffiguiatory agency, and pnvae evens' action groups, ^se ^studies and 
}nterv$ew3 help students reach conclusions about oons^rp^ ti&ttis. Grades 
7-12/ 

8.2 AReiTRATION OF CONSUMER COMPUtNTS. A CASEBOOK. 
Katon^ Consumers Ledgue> 1975. 12 pp. One copy free. 2>$ copies at- 
50 cents Nationaf Const^n^ Commmee for Research and fiducatioo. 
1411 Hopkins Street. NW/Washb)gton. O.C. 20Cka6> 

Twenty^five cam are briefed. Each uses a' standard fomiat Parties, 
oervice involved, anx^unt w\ controversy, facts* decision, and award. . 

8.3 THE AVERAGE MAN RGHTS SACK. OavKi Hapgood. 1§77. 260 
pp. $8.95 ^oiibfeday A Co.. inc. SOi Franktn Avenue, Garden Crty. 
N.V. 11530. \* ' ^ 
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<Sves practical informabon on how to fight those 'Ihrtgs ^wtuch s^em 
biggef than u$. The reader is introduced to peopte* singly and in grcibps, 
who' are fighting back—t.e.. Nader* action lines in/newspapers« 
State governments. ' . / 

8.4 CAUGHT! 1972. I6(nm film* color, sootkL 24 mms. $230.00/ rental 
5 60s $70.00. National Retajt Merchants Association. lOO We^ ptst 
Street* NewVorKN.Y. lOOOl. / 

Describes shopkfbng and shows how rt ts not only moralty b^ legally 
wiong. Methods of surveiSEvx^ by store personnel ancf electroniti devices 
are dearly shown. Gfrades 7-AdtMt - - ^ j 

I 

8^ THE CHEMICALS WE EAT. Mehnn A, Senarde* Ph.D./l975. 208 
pp. $3^. McGraw-Hil Book Co.* 1221 Avenue of the Amencas. New 
^Yoric* N.Y. 10022. / 

An irvdepth study in lay terms. Oanftes and explains the use of chenmcaJ 
adcfitrves— why they are added, what they are* and how they function, 

8.6 CLEANING UP>r^£RfCA. M\n Ot^es. 1976. ^5 ppiS8.95. 
Houghton Mrfffin Qgt^ne Beacon Street. Boston. Mass. 02107. V 



s " book o^ers dtizene extremely fmpon^ maghtsfcnto their cntical 
rjle in the govemmentat processes aimed at our/ environmental 
survivaT— G. Hifl. N.Y. Times Natkxial Environmental Q^espondent. 

8 7 CONSUMER COMPLAIMT$-PUSUC POLICY ALTERNATIVES. 
Saf EhVfta and Frank Mctaughnn. eds. 1976. 29$ pp. $7^. Acropofis 
Books* Ud.. 24^ 17th Stieet, NW.* WSashrngton* O.C. 20009. 

Contato. selected papers trom a public por*cy forum held September 
1974 Rvo areas addressed ware need for consumer redress, compfamt 
tandt^fxi^Oc policy perspectives* public por*cy attematrves* and legis* 
taifve everrts. 

8,8. CONSUMER COMPLAINT GUI^^977. Joseph RosenWoom. 1977. 
498 p^ $4^. M^IIan lnfomiatk>^'d66 Third Avenue. New York. N.Y. 
1002Z . 

An up-to-date gbkte on where and how to comptaln. Lsts chiaf execubve 
officers of aO major nianufacturors and consumer product con>panies. 
Compleie ist of oonstKner agenties and complainl handling groups. 

8.9 THE CONSUMER OFFENSIVE 1976. I6rran film* cok>r. sound* 26 
nuns. $390.00* rental 540.00. Benchwork Fitms* If^-* ^45 Scart)orough 
Road. Bdardiff Manor. N.Y.,i05t0. 

' Getting better products for tess money* protecting the envirt^nment, and 
Improving, the quality of Itfe by Joining consumer organizatk)ns are 
possible Rfim also demonstrafes how the consumer movement K&s.. 
lobbied* boycotted, and deotonstrated for the good of aft consumers. 
Grades ^Affutt - I 
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ItO CONSUMER POWER, Everytoc^s Money Special I$su0 3. 1976. 
32 pp 25* prapaKl' EveryD^dy's Money. Box 431. RV, Ma<S5on. Wis. 
53701, - ' 



A "guide ioi smviva]"— tells about frauds, gyps, tiow to get recourse aod^' 
mdudes t^ on how artd where to con^plain. 

S.1 T CONSUMER PROTECTION. Lester A. Sobel 1 9^. 174 pp. se.95. 
Facts on Frte. 11? We^ 57th Streei, New YotK N Y. 10019. 

Record of effo^ made the Federal Government to curb consumer 
abuses dunrtg the ffnal years of the I960's and the first half of the 1970 s 

S.12 CONSU\!ER PROTECTION GUIDE 1^, Joseph Rosenbtoom. 
1976. 393 pp. $10,95, paper $4 95, Macmllan Pubtishi^g Co.. 666 Thrrd 
■ Avenue. New York. N Y 10022. 

A "how to get your money's worth from experts" book which lists 
addresses for most of the services isted so One may wnte for fiformation 
or lite a complaint. . \ 

613 CONSUMER PROTECTION jN A NUTSHELL David G. Epstein 
1976. 322 pp $5.95, VVest Pubfishing Co.* 50 West Kellog Boulevard. St, 
Paul, M^tm, 55102. 

Con^pact fomnai with an easy to understand presentation of consumer 
taw. 

^ ., ' , 

?14 CONSUMER PROTECTION. PROBLEMS AND PROSPECTS 
Laurence P, Fetdman. 1975. 3i3 pp. $6 50 West Publishtng Co.. 50 
West Kelog Boutevard. St, Paul. Mirm, 55lC2. , 

issues that must be faced by oorisumer activists and their busness 
counterparts. Covers history, present issues, and the Mire. Cdfege text/ 
reference, 

6.15 CONSUMER REDRESS. 1971. Game. 15 or more players, time 
hrs. $6,95 Changing Times Educational ServvCOf 1729 H Streer 
NW.. Washington. D.C 20006, 

Mak«s participants awaie of proper channels lo use and the difficulties 
pnvoh^ In obtaining redress. Grades 7-Adult, 

6.10 CONSUMER RIGHTS FOR D^BLED CfTIZENS. 1976. 86 pp, 

$2.od prepaid Educabon Divtsion/(5epartmem of Consumer Affairs. 80 

Lafayette Street. New Yofk. N.>^00t3. 

^ , \ * 

Geared \of residents of' New Yorlt Ody; the bookfet ^ives important 

infonnation to those concerned with cor^umer prpblems ol the disabled, 

6 17 A CONSUMERS ARSENAL ^jlohfi t)pdman, 19^. 27$ pp, $10.00. 
paper $3,9S. Praeger Pubhshing Ga, 11.1 Fourth Avenue. New York. 
N Y T0OO3. * ■ , ' 
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A three-part manual hr consiTners; strategy needed by consumers. 
prote<;^ on a Stately-State basis* aod a consumer coipplaint .encydo- 
podia* 

$.1$ CONSUMER'S GUIDE TO FIGKHNG BACK, M^ms J. Bfoomstem. 
i976. 296 pp. $7.95. Dodd.^ad Co.. 79 Madison Avenue, New YofX* 

Text offers steps to tate when you fiave been ' nppecJ otf." ptus how to , 
, prevent such problems. * 

r 

ai9 DIRECTORY OF CONSUMER ORGANIZATIONS. 1976/ 42 pp. 
Rev. expected faV i977, Singte copies free. Office of Consumer Affairs. 
U.S. Depariinent of Health. Education, and Wetfare. Washrngton. 0.^ 
20201. 

A list of 450 ofgantzations for- consumer actvocacy or protection and 
those which serve the needs of spedai pop utatiofl jrQUps an(t commit a 
sjgnfficani portion of their program to fuftemgiReinterests of consumers. 

EAT YOUft HEART OUT. HOW FOOD PROFITEERS VIOBMIZE 
THE CONSUMER. <Jim H>9htower. 1975 302 pp. $8.95, Crown PuNmh- 
ers. Inc. 4i9 Parle Avenue South^New York. N.Y. i00i6 (Also avaifable 
in paper edition— 1976. $1.95. ftandom House, Inc.. aoi East 50th 
Street, New York, N.Y. 10022,) 

An irxJictment of the food industry, which the author cont^s has the 
attitude of "consumer he dacnned. * - 

6.21 FABRIC FIAMMABILITY AND SAFETY IN THE HOME 1975 45 
35fnm sides wrth scripl. S15.00.'Textjte Jndustjy Product Safely Commit- 
tee, 1750 PoonsylvantaAvenuet NW., Washir>gton, D.C, 24)006. 

fabric AanmtabtKty infomfiatk)n is offered through a question and answer 
fonnat, 

a.22 FOOD ADDITIVES ANDf EDERAL POLICY, deatrice Tnjm Hunter, 
« 1976. 332 pp $9.95sCharfes Scrft)n6r & Sons, 597 FiAh Avenue, New^ 
York, N,Y, 10017. 

The^ Is that government is not concerned about consumers. Warns 
e^bout gddftives— particufaify suga^, $alt, and daxtrcse. 

$.23 THE HEALTH ROBBEIta Stephen Barrett. M D.rand Gikta Knight, 
eds. 197$. 350 pp. $10.50 George F, Sbckloy Co., 2i0 West Washington 
Squarei Phrtadelphia. Ptt. i9i06, 

A slashing attack on medical quaticery, health frauds and tobbiesi 
and gadgets that endanger tnietlng consumers whife bilking inem of 
miljons. / 

$.24 HOj/thE HEALTH ARE YOU? EAT, DRINK AND BREATHE, 
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^ ^S**^ cassette. ^jOO.^ Harper & Bow Audiovi$ual$. 

gjSil VifgifwaA^u a* Hagefstown, Md. 21740. 

TT^^Hograr^0V«i{^ an onderstarxing of h^lth pnAyiews rented to 
poiutkw ^. vvatefi pesticid&s, food^ radiabon^ solid waste, and notse. 
Cradles d-Adutt. 

855 IF IT DOeSNT WORK . COMPLAIN^ 1975 16mm firm, color, 
sound, 15 rnm. $195.00: JoumaliRlm$, Inc., &30 Prtner. Evanston. Ill 
60202. , ' 

Sfx CO- workers at luncti teJI of being npped off. .The film highfights steps a 
oonsumer can take io recover toss from the purcti^ ci ah onrefiabte 
product or service. Grades 7-Adult. 

d56 JUSTICE IN THE MARKETPLACE. 1974. 2 fijmstnpe Wtth/ 
cassettee. Grvemasters. $47.50. Changing Tm^es Educational 
1729 H Street, htW . Washington. aC. 20006. 

Five situation^ invohre young consumers who seek redress of gnevances 
Each case"h^9ht£ a drtfererrt channel of appeal. Gradaif9-1 2" 



8.27 LET THE BUYER 8E AWARE* CONSUMER AlGHTS AND RE " 
5P0NS©ILm£S. asie Fetterman and Margery K. Schiller. 1976. 228 
pp S5.95. F^nctiikJ Books,. 7 East 12!h Street. New York.*N.Y. 10003 

Mainfy for teenagers, the text opens each chapter with a relevant case 
study. Consumer concepts are easy to onderstand. Grades 9-14 

828 MAKING PRODUCTS ^AFER. WHAT CONSUMERS CAN DO. 
Irvmg R, Dickman. 197& 28 pp, 35tf. FUt^tic Affairs Commiltee, inc.. 381 
Park Avenue, New, York, N.Y. t00l6. 

Dtscusses the rote of cor^sumers and several Federal agencies m 
assuring safety in the marketplace. 

829 MARKET PL^CE ETHICiS. 1975. 5 fibnstnps with 5 cassettes or 
discs. $115.00. Frentice-HaU Me<£a. 150 White Plains Road, Tarrytown, 
N.Y. 10591. 

A study o# honesty tn the i««arketpiace and govemmenl. He%>s students' 
be mfofmed ty investigating «6es and misuses of governmentaJ controls 
such as unit pncing* chemfoals and addittves. codes*and licensing. 
Grades lO-cdlege. 



8^0 PANIC IN THE PANTRY Bizabeth M. Whetan, Sc.D.. aixj Freder- 
ick J. Stare. M.D. 1975. 222 pp. $8.95. Atheneum PuWishers. 122 East 
.42nd Streef.NewYork. N Y. ^0017. ^ 

An answer to the hysteria many consumers have over food additrves. a 
sane assessment of the value of the substances in our foods. Seventeen 
pages of refereoces. ^ ^ 
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8<3l PROCESSeO FOODS AND THE CONSUMER. ADOmvES. U- 
BELJN6/ STANDARDS AND NUTRITfON/Vernaf S. Packard. 1975. 

paper $5.95. UnlvefStty of Minnesat4 Press. 2037 University 
AWmie. SE.. Wnneapois. Miiw, 55414; 

A radion^l nontechrvcal presentation of industry, ^ovemment. and oorv 
sumer views on food edcfibves. toxic metals in food, poisoc^ tn natural 
foods. niMionarjabdQng, and nutntional quantity giideltnes, 

8^ PROTECTING CONSUMER INTERESTS. PRIVATE iNITIATIVE 
AND PUBUC RESPONSE. Robert N. Katz> ed. 1976. 300 pp Sl6.^ 
Bafinger Ptk)itsNng Co , 17 Ounster Street, Harvard Square. Oambndge. 
Mass. 02136, ^ 

An edited version of a 3^ay symposKjm oof>cemed with who wflNpe^ 
fortheoQOSUmer. when and wt>ere Irtformabon is presented on standards, 
self>reguJat»n, th& press, legal servtces. pU^tic policy, and much more. 

SHOPUFTING— JrS A CRIME 1974, 16mm tSIm, cotoTi sound, 12 
mins SieSOO. rental S1500, FiSm Fajr CommuotcatFOns. 10900 Ventura 
BoUevard, Studd City. Cai. 91604. 

A teenage grrt 13 cat^gJit shoplttttng The IHm empf^asizes Short* and k>ng- 
range conse<iuences of the cnme as she is taken 10 the pdce stabon 
andtx>oked Grades 5- Vg. 

STTEERING CLEAR OF LEMONS 1975 16mm film, cotor, SOun^/ 
16 mins $220.00. rental 3 days, $25.00 Consumer Reports Films. Box 
X-18, 266 Washington Street. Mount Vernon, N Y. i0550. 

Facts are drawn from technical and edlonal staffs of Consumers Ur^ 
8nef discussions of diet foods, fair trade laws. Wtereos, ^kes, grade 
labeing, and more Grades ^AduH. 

8^5 SUE THE 8'ST'RDS; THE VICTIM'S HANDBOOK, Douglass 
Matthews. 1^5 (ong. iS73}. 228 pp. $1.50, Den. 1 Dag Hanvnar^tjotd 
PEaza. 245 East 471h Street. New York, N.Y. i00i7 

Wnlien for those who have been cheated and ar^ unfamthar with the 
worlangs of the smal datms courts. 

# 

8.36 THE SUPERMAro<ET TRAP THE CONSUMER AND THE FOOD 
INDUSTRY. Jenrjrfer Cross 1976 Revved 3l6 pp. SlO.OO. paper $350. 
Indiana Unrversity Press* Bloominglon* Ind, 47401. 

Two new chapters and revtsed stmisbcs show how prices are set and 
how advertising adds to costs. 

8.37 SWINDLE 1971. Game 15 or more players, time 2-3 hrs. $8.95. 
Chan^ng Times Edticabonal Service. 1729 H street, NW.. Washington, 
D C. 20006. 



Focuses on how to spot ar>d avoid gyps and frauds when purchasing 
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involved rn buying cars and Fravmg them repaired. Grades 9-12 



6^ TAMINGTHEGIAIsn^WflPCWATON, Ra^>riNadef, MarkGr^^ 
and Joel Seligm^. 1976. 3i2^ $1030, Jeffrey Nonon Pobtt^hers. Inc : 
145 East 49th Sfeel. New York, fJ.Y. 10017 

A rdtionala for rettunkjng corporate taw Explains how big business 
abuses rts power, tefls whal govemment and consumers can do about it, 
suggests Federal rattier than State chaners for busir^ess. ^nd analyzes 
corporate power structure 



639 WHAT EVER HAPPENED TO WOlVTS APPLE PIE^ John Keats 
1976 232 pp- S7.95 Houghton Miffin Co„ 2 Part Street, Boston, Mass. 
02107 ^ 

Takes the reader behtrtd the sceneS'Ol the food industry to eicplain why 
we are not eattng vveH. Author daims Supermarkets- are filled with 
overprocessed, overpackaged |unk food thai nounsh corporate b3)ar>ce 
sheets rather than people 

6 40 YOUNG CONSUMERS <Uw in AcDon Series) UrySa Riekes and 
Saify M Ackerty 1975 1 00 pp 53.25 Teacher's ntantial 53 25 West 
PubfiSlvngCo , 50 West Keltog Boulevard, St Paul, l^nn. 55l02 

Illustrated text that presents general informatton about the world of 
consumer protedKKi while focusing on buying expenences common to 
young people. A liimstnp t$ available which correlates with buymanship 
sectwn Grades 7*10 




9. 

Curriculum Guides 
and Curriculum 
Development 
Resources 

Every person c^^ed with a laadership role in ton* 
sumers' education faces the task of designing and revising 
teaming experiences for his or her audenoe. Included here 
is a sanjple of the numerous curriculum guides and curricu- 
lum development materials available from a variety of 
sources. Most State Departme^nts of Educatbn have devet* 
oped curriculum guides fbr consumers* education and ma^e 
them available to educators at little or no cost* ^ ^ 

ai AN APPROACH TO CONSUMER EDUCATION FOR ADULTS. 
U,S. CMce of Consumer Affairs. 1973. 37 pp. 55^. Supertntenclent of 
dbcuments. GPO. Washington, D.C. 20402. 

Hel(3s odEx:ator$ estabfish end organize consumer e<^tion prograr^ 
tor adutt students^ Attention is g^n to needs oJ^speoal groups. 

92 CONSUMER EDUCATtOK rfevada Departmanl of Education. 1974. 
' Rev od. 226 pp. $2.20. Amy D. HOfntz, Nevada Department of Gducaeon, 
'Canson Oty. Nev. 

fotMeen ^umts mdude concepts, learning activities and resources tor 
developtng a one-semester course having home economics feadersfup. 

9^ ' CONSUMER EDUCATTON: A MOOEL OF AN JNTERDfSClPUNARY 
K,12 CURRICULUM ^^PPROACH TO CONSUMER EOUWT?oMPRCK> 
ESSES. 1974. 44 pp. Free, plffie of Deputy .Commissioneo State 
pepartmem of Edi>cat3on,. 162 Trernont Street, Boston^ Mas3,^t41. 

Cuniculum guide developed lor the.Demonetratlon Pilol Project in 
NeMHjrypon Key areaf Jncfcfde ptannrng, buying* borrowing, protecting, 
sharing, arid investing. 
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a4. " CONSUMER EDUCATION CURRICULUM GUIDE. FOR OHIO, 
1$76p 172 pp. $5.00. Vocational Edtlcation Division, State Department of 
Bkication. Cofumbus. Ohio 43206. 

Update of Ohio's K-i2 cufrkurtum gutde of 1971, Inchidee a txt^iographv 
and a lest of coosumer economics, >^ ^ 

^ * ' * ' * 
9.5 CONSUMER EDUCAtlON CURKCULUM MODULES,, A SPIRAL* 
, PROCESS APPROApH. i974. S17.7I^ set tStock No. l78<M)l28i), 
Supet^ntendent of Documents. GPO, Washington, D.C 20402. 

^ Five modules adaptable to any content area,. for ut^^wilti leamers of 
varytng abiGties, ages, ar>d soooeconomtc and cultural backgrounds and 
' for us^ in iormal and informal teacbtng situations. . ^ . 

ae^^NSUMBR^DUCAtiON IN AN AGE OF ADAPTATION. Sally a 
Oampbel. i97i. 105 ppi S2.00. Consumer Information Services, Dep^ 
[T>ent 703, Public RelatSons, SearSt Roebuck & Co-. Chicago, III. 60611. 

Bjucator resdurce containing behavioral objectves stated a^consumer 
comp^lenoes. evaluation nuatenats for teacher arfd student, and guide- 
Snes for adapting cumculum contentJto meet the needs of various age^ 
abilili^, afiid bKOme grou^, 

9.7 CONSUMeR EDUC^^TIOn/WtERIALS J^ROJECT. I973,$f5.00^ 
per set/$3.00 eadi. Cjpnsumers'^Union of U,S.. Inc. Educational Services 
' Division. Mtxjnt Veinon. M.Y^ 10550, 

TKles indude, EAnty childhood. EUiutENTARr, seconeJarv. junior and cowia>- 
Nrrr colleges. rosr^s£CQf40AHYvc>CATK)rML>woTEC^ i»snnn€S. Adutr 
ootisuMEn EDuosTiori m the comuMTV. and pflEPARiNo TKe-coNSwen edu- 
cator. Each contains case studies which suggest ways to create, ptan. 
and conduct a consumers' education program tailored to the needs ^ 
interests oT students in a formal or informal setting. ^ 

9,d CONSUMER MATHEMATICS TEACHING UNITS, 19^4, $3.00. 
State Department of FtibHc fnstntction. Math. Dh^tsioo, 200 Education 
Buildfrt^. Ralefgh. N.C. 2761 1. # 

^tiines 10 units jndudng t<^ics lor study, mathematical concepts* and ' 
related problems. Loose-leaf fdrmat. « ^ * 

9,9 ECONOMIC C0NCEPT$H3f*ADES 1975. . 219 pp, S4.50. 
feCONOMJC CONCEPTS— QRAQES f(^,^l975, 525 pp. S7.50, ECO- 
NOMIC CONCEPTS-GRADES 10-12.' 1975, 120 pp. $4,50. Jojnt 
Counca on Economic Educatlpa i2i2 Avenue of the Amencas. New 
Yori(,N.y, 10036. 

' fdentlfy flnd locate important economic oonbepts rn printed texts and 
leachersf' ^uEdto. ^ - - ' " ^ . ^ 

9J0« ECONOMIC EDUOATEON CURRICULUM GUIDE K-12. 1975, 123 
pp. Free, Oklahoma Stete Qopartment of Education, Oliver Hodge 
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Memorta) Education Buikfingi 2500 Lincoln Soufevard N., Oklahonna Cityi 
OWa. 73l,g5^ 

Intended as a gukle to integrating economic ideas and related tearr^ng 
activrtres throughout the cwmcuJurh., 

g tl FAMfLV MONEV "litANAGEMENT COUNSELING: A SVSTEMS 
APPROACH. CJiartotteM Churaman ancf Martha \, Garnson. eds, 1975, 
S6.00 Umponum. yntversify of Maryland. Coilege Park, Md. 26710. 

Proceedings of a worktop On "Money Managemenf m Counsehng 
H Sitoations " C^tair^ three case studies w]jh papers on related topics. 

9,l2^FcfcD. WHEFiP 4bTRlTlON. POUTICS^A CULTOrE MEET. AW' 
ACBVtTIES GUIDE FOR TEACHERS. 1976^ 221 pp $4 50. Oanter for 
Science in thefPuWic Interest, IJ^.*® Sueet. NW., Washington. DX; 
^ 20009. ^ . ^ ' 

Objective is to develop ifiders^ncltng through I'l^esti^lfOn. ^ameSp 
participation m thepoliUcal process, a^d debate. * 

9 13 A GUIDE FOR EVALUATING COMSUMER EDUC^^XfPN PRO* 
GRAM^jC^D MATERIALS 1972 23 pp. $1 .50. Amencan Horne EconojTv 
FCs A^^ciation. 2010 Massachusetts Avenuei^^W, Washingfoi\ 0)6. 
20036. 

Senes^icontmuums tor evaluating prograrns^fd matenals. oqin ckxible^ 
as catena for.devetoping coiisumof educatio^ 

9 t4 INNOVATIVE CLASSROQM fBfflNtOUES FOR TE;\CH1NG 
PEf^SONAL FIWNCE^75. h P^fSOO, Otinsamer^nfonnation Seiv- 
tees ^0-N^ P.O. Box 8339. ChiG«ffi^606eO. 

Summary ol the 15 vib^j^^fpl in 1bev1973^4 Personal EcorK>mic^ 
Qpmpefence Awa^flK^m sjH^neoredby t^e llDhots "Council on 
^Economic EduA^^lM ^r\tgornery. Ward. 

^ _ , ^RSONAL MONEY MANA^EM^. GUIDELINES FOR TEACH- \ 
^(^ V^lli$^ L. Jofvkstpn et af. lW4.'^0 pp. Sl.ob prepaid. Pubhcelions 
Seciio^^. ^^rtfiifliS No. ia N.Y- Stock Exchange. P.O. Box 252. New 
York.^(.Y 10005. • * , , \^ 

Compact guideiines-of particular v'Mu«L1o the banning corfsgmer 
education tea ct^r. Reliesher'-gUfd^fdr^MK 

'916 PRQSP^CTua ECONOMIC EDUCATION FOR CiJlDREN 9^1U 
YfiARS 0L0.^S75. Out of print. Available at frfo'^ libfaries. Agency for 
Instructional Tetevism Box A. Bloomlngton. m. 4/401. * 

A plan for using television for ecorjorolc educalfon. Consumption is^one^ 
of tfie SEX concept cfustars whffh programs and manuals are slated,, 
lor dfStrfbuHon beginning September tB7d. 
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9-17 SMOdESTED APPROACHES: f:OR INSTRUCTION IN CON* 
SUMER EDUCATION, 1975^79 PP* State Department of Public 
\n$fi\jd&(m, ToXnsend'Buil^, Dover. Del. i990i. * ' ^ 

/ Develops four sample units relating the consumer to our economic 
' systemp the markelptacep within sodety,,and as or\e with rights and 
respons^lities. Contains arif^ed bibliography, 

SUGGEJSTED GUIDELINES FOR CONSUMER EDUCATION. 
(SrADES K-12, 1970. U.S, Office of Consumer Affairs. 58 pp/$1.^. 
Superintencjent*ol Documents, GPO, Washington. D.C. 20402. 

Comprehenspve guide for consumer education below the cg^^level. 

StfB rfeleva»t. 
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ai9 AJEACHERS GUrOE OF STOCK MARKET {^ND INfESTMEflT 
GAMSS and ACTIvm^S. 1974 4^|». $5 00. Or. Peter Yacykp Division 
of Graduate StucfiesT ^School of Edt^tionp Rfcter College^ Trentog. N.J. 
08002. 

Covers ^ securities and Suggests buying a sh^e 6r shares of stock as a 
-dSss activity. High schooMevel. ^ . 4 

9.20 .A TEACHERS GUIDE ...TO MONEY MAN AGE ME hfT. 1976. 65 
pp, $1,50, Consumer Credit Counseling Service of Western PennsyJvaniap 
401 Wood Streei. Rttsburgh, rt. 15222. ^ ^ 

^formeriy titled "Encational Learning Packetp"this revised edition Includes 
wofftsheet^ money managementp cr^ and shopping skrJfSp a series of 
case studiesp and a 9-page resourX^e fist. For beginning teachers in 
oon'su mer Bducato. 

^ ' * If' ^ t 

^.21 TEACHING CONSUMED EDUCATION. rCOMMON-§ENs'E 
APPROAbH. Monograph 6. Fred T, Wilhelms. 1974. 45 pp. $1.50, 
Department of Vocatior^'fec^nical Qducationi Curriculum iaboraioj^, 
^uildii^ 4103i Kilnoer CampuSp Rutgers Untversityp N^ Brunswickp HJ. 
06903. , , 

^^^r^ptical presenteitton of the foundations and ttie allied gains of 
d^lplumers' education with^ countless sug^stions and guidelines lo 
teachers of young consumers. Designed for both new and expenenced 
teachers. -* 

9-22 TeJtcHING .TOOLS FOR CONSUMER flEPORTS. Free with 
muftipte (20) subsofptk^ns to Oonsurmr Reports Magazine. Consun)ers 
Xlnioaof the U.S., tnc.p 256 Washington Streetp Mount Vernon, N.Y. 
10560. 

Septwnber to May* Teachtng Toots suggest acttvjties for multidiscipfinary 
consumer educatron classes fhpd relate to tested products in the corre- 
spo|idlng issue of Oonsuv^r Fepofts Magozine. 
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This very brief list is intended only to highlight the fact 
that an abundance of consunnefs' education infonmation is 
available through a variety of periodicals. Over 100 periodic 
cals containing product arxJ service infonmation^e indexe$j 
guarteriy in Consumers Index (listed Jn BibSograpNes seo 
tion). Professional jourhals in economics^ marketing^ home 
economk;^, business educattont and related fields Jeature 
consumers* education articles and papers. (Newsletters, 
special papers, fact sheets, and trade publications are 
published by a variety of groups^ agencies, assocrations, 
and organizatiorfVt Local libraries can assist in tocating 
many of tJiese resources. 

10 1 CHANGING TjMES. Monthly. $9.00 per y^ar. The Ktplingef Maga^ 
zine. Editor's Park. Md. 20Z)92. . . , 

Artk^es on consurner issues and prodticts, Nat a product rating publKia- 
Hon. f^uced subscription rales iOr multiple ctassroom ccpies. 
t 

10.2 CONSUMER AGENCY NEWS. MonUiJy. $12.00 per year. Center 
for Consumer AftairSt Universily^ Wisoonsin-Extensjon. 929 Noilh 6tii 
Street Mitwauk^. Wis. 53203. 

A 4-page ' infomnatwn exchange for constimer represemabon agenaes 
(Slatolocaf govemmenl], £xamfnes c^rr^nt developements h consumer 
affairs. 

10.3 CONSUMER NEWS. Office Of Consumer Affairs. U.S, Department 
of Heanh/Eoucatidn. and Wefjare. Twicok^nthfy, Make $4.00 cT^ech 
payable to Supefk\tendem of Dooumenta..i)«der from. Consurner Infor- 
mation Center, Puebto, Colo.«81009. / " 

• * / M9 



Fbur pages of reports on Federal Gdvemmeai programs tor oonsumers 
lf>ducles Consttmer f^gtster, a sommary. of selected rtems from the 
fe^rBf Regtster. ■\ 1 

104 CONSUMER REPORTS (AND ANNUAL). Monthjy S11.00 per 

year {S800 for 5 or more). Consumers Unicjrj^ of the U.S . Inc.. 256 

Washington Streel. P^oant Vemon, N.Y. 10550 , 

^ / ^ ' 

Reports of impartjaf labocalofy tests evaluating brand name consumer 

products Also contains ed^tonaf artides on the cor^sunoer (ssue$ Reduced 

sU>scnption rates for muftlpte^cJassroom copi^. , 

10 5 CON^MERS RESEARCH MAGAZINgj|(KNO ANNUAL SUyiNG 
GUIDE) MontMy $900 per year Con^sumers" Reseanch. hK-. Wash«g^ 
torr.NJ 07882, , . / '■ ' ^ ' 

Majonty of arbcles areJbrand na^e r^itrngs and reports of tnnparttaf 
laboratory tests Also indudes ^f^e^ c€^|udgmg qu^jity of products 

10 6 CURRENT^CONSuMER Monthly, 9 issues CSeplember-May). 
S2.95 ea Mimmum of 13 sut/script^ops mdudes teachets edtlton Curnc- 
u\nim Innovations. Jnc . 501 Lake forest Avenue, Highwood, Ih eOWd. 

A rnaga^me'^r jumor^mor high school students relevant to consumer 
interesis - / -* * * 

10.7 E)JfmB00rS MONEY Ouarierty, Sl>25 per individual subscn- 
ber everybody's Money, PO Box 43tB* Madisoo, Wis 537(7l" 

Wntten for credit umon members, a fact filled finance, publication that 
serves as a resource for consurrier education classes' - . 

10 8 '^FEDERAL REGISTER Daily £50 00 per year j^AssJStant Public 
Printer (Supenntendent of Documents). U S Governmenr Pnnting Office* 
Washington, D.C 20402 * \ * • 

Legal newspaper. in which the Executive DepartmenI puUishes regula-' ' 
t>orks, orders, and other docurrienfs. Issued weekdays and publfshbd in^ 
soft cover of 150-300 pages Available in mosi publrc bbrarres 

109 F4NANCE FACTS, Monlhty $2.50 per year to National Consumer ' 
Finance Association members and schoofe. $5 00 per year tou other 
'subscnbers. Finance Facts. Sujie 601. 1001 16th Streel, NW„ Washing- 
ton, DC 20036 ^ 

A 4-page newsletter on consumer financial behavior, lols OTDharls. 

1010 THE KIPLJNGEfl WASHINGTON LETTER. Weei^ly $36.00 per 
year Kiplmger WasNngton Editors, 1729 H Street. NW. Washington, 
D C 20006. -* 

l^eports on the wash»igton scene gtvff>g opinions, forecasts, and facts 
50 ^ ^ . 



lb.11 ^MONEY. Monthfy. S12.00 pef year. Time. Inc.. 541 N. Fairbanks 
Court, Chicago JEI. 606 M 

Gearetf to the rmddie-rncome famtiy, content v$ heavy on investment 
in(onnation. Also contains personal finance |nd product mformation. 

10.12 NEWSLETTER, 9 issues each year {September- May). CON- 
SUMER EDUCATION FORUM, 3 each year. JOURNAL OF CONSUMER 
AFFAIRS, 2 eaph year/ AIL three are available, with membership m 
Amefican CbLncit on Consumer kUefests, $15.00 per year. ACCI, 152 
Stanley Hal, university of MissQuri, Columbta, Mo. £^201 . 

The fcwsLnTiR contains an annotated listing of recent consumer pnnt 
and audiovisual resource materials, induing articles Ironi selected 
periodicals foauu is a 4;page aid with ideas lor teaching cor^sumer 
education. The jowiAi publtshes anicfes on consumer research, con- 
sumer affatr£/and bock mviews. 

1013 OF CONSUMING INTEREST, Weekly. $72.00 per year, $48.00 
for educators. Federal State Reports, Inc., P,0. Box gd6, Coorl House 
Station, Arlington. Va, 22216. , 

Reports arKl analyzes current cot>sumer issues and activAes. 
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Bibliographies 



Bibliographies ar>d resource guides listed here serve 
the^ader in tocating a wider variety 6f consumers' educa- 
^Hon m^enals and resources than those included in this 
booklet Special attention is called to entries 1 V-S, 1 1 and 
1 1 A2, which are most comprehensive. Most of the Compre- 
hensive Resources and many of the other publications 
listed "here, particul^ cunlcuium guides, contain bibliogra- 
phies or listings of materials and respurces for cor^umers* 
education, 

■ 

11.1 AN ANNOTATED BIBLIOGRAPHY OF GAMES AND SIMULA- 
TIONS IN CONSUMER EbUCATION. Gwen mucker. t973 97 pp, 
$1,50. Division o< Home Hconomcs BtbiCation, li^!Jltf£ityiof IlirKkis. 351 
educaBooBoikSng. Umana. IIL6ieOi. ' ' ' 

^ Thirty games described lor teachers o< Adutt Baste Education A,resotjrce 
lor aH teacherB interested tn games. 

11.2 8*BU0QRAPHY OF 800KS ON C^UMEft AFFAIRS Tbonta^ 
E/Garman, February 1976, ^QPO- P^^s^ Thomas ^ Oarman, 
Virginia Polytecfmic mstrtuto arjif^e LNversity, Department ol Manage- 
mer^, Hou^ arxJ Famfl^ Dev^topmenl. Bfacksburg. Va? 24061 

Contains 159 entries* wrthoirt anrwtatwis. « /^-^^ f 



, lt^ BfiUOGiUPHY ON MARKETING AND THE BLACK CONSUMER 
Thomas E Bafry et s^.^ eds. i976. $4,00, American Marketing X&docia^ 
ikxu 222 s, F^vof^e Ra^a. Chicago ^r.,60606, ^ ^ ^ 

As the title suggests, a vahiat)le Itsting ol roatertals and cef&fences lor a 
specffic 'aspect of consumers* education. 
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11*4 CONSUMER EDUCATION RESOURCES 1974 S6 pp Free. 
K^ctugan Consumer Education Center Uxary. Eastern Michigan Univer- 
sity, 21 7 A, Unwefsrty Ubrary, VpSJlaitfi. Mich, 48i97 

Annctateil t»t>bograp^y of* media krts. films, cassettes, lilmstnps. and. 
games with producer' s address and umt pnce 

11.5 cowsOmer information catalog an index of se- 
lected FEDERAL PU8UCAT10NS OF CONSUMER INTEREST Quart- 
erly. Free ConstHner Informaijon Center* Puet3lo, Cofo 81009 

An annotated catalog with more than 250 Federal pamphlets and booklets 
on consumer products, and protection 

116 CONSUMERS INDEX TO PRODUCT EVALUATIONS AND 
FORMATION SOURCES. Quarterty $39 50 Pienan Press, PC Box 
1606. Af^n Arbor. Uch 4^106 

SicnAar \oReaaers Gurc/e a PenodKai Uerdrur^. re consumer maga-' 
snes^over 1 00 periodicals videxed 

11 7 EDUCATIONAL GA»^ AND SJMULATtOtJS IN ECONOMICS 
2B ed^ Darrel R Lewts. DcStSct Wentwortn. Robert Retnke. and Wiftam 
E Becker. Jr, i974 l34 pp $4 00 Jotnt Council on Economic Education, 
l21?Aventiec*theAmencas.NewYofk.NV 10036 

Usts 130 games lor elementary and secondary levels with axttdes on 
constAKAng. selecting, and using stmulatioo-gan>es 

11 8 EDUCATORS GUIDE TO FREE FlLlUtS 36lh ed 1975 716 pp 

S12 75 And * - ^ 

* ♦ 

119 EDUCATORS GUIDE TO FREE FILMSTRIPS 28m ed 1976.188 
pp SiaOO.And: • 

1 1 ^0 EDUCATORS GUIDE TO F^feE TAPES. SCRIPTS AND TRAN* 
SCRIPTIONS, 23ded 1976 295 pp $1050 Educator Progress Service. 
Inc p 214 Center Street. Randolph. Wrs 53956 

Annotated itstmg wh^:^ rndudes* consumers .educaiM:>n titles Also see 
sections on Pu»ne$s edi>cat»on. home economics* and social studies 

1111 ERIC (Educaton Resources Inlomiation Center) is maintained by 
the National Instrtute of Education eric is a national mlormatton system 
which disseminates education resas^cfi results* researcfi relaiod mate- 
nals.^and other researcfi Enformation Consumers education materials are 
rnduded Abstracts, isbngs. and rmcrofrch^ coptes-are available at most 
libranes and ?nany ediMtionahnstiiution^. 

11 REFERENCE GUIDE FOR CONSUMERS }itr\a David 1975 
327 pp Sl4 9^ R R Bowker Co . 1180 Avenue of Ihe Amencas. New 
YoiK,NV 10036 ^ * 

^ ^ . ^ 53 



Fully annotated bbttography of books publtshed Ifooi 1960 to June 1974. 
and filrns froo) 19^5 to 1974 Also cootams pamphtets and magaztnes. 
bsts consumer organ^tions m th^ United States. Puerto Rico, and 
Canada, and newspapers ^ consumer action columns 

1M3 R£S0Uf4C£S FOR CONSUMER EDUCATION— 16rnm FILMS- 
Naney B. Greenspan 1976 48 pp $1 50. Vocationa]-p;mcutum Ubora* 
tory.L Rutgers UntversAy, KiEmer Campus, New 6r\mswvck. N J 06403. 

Anf>otatad tubltography ol over 76 16 mm films sutable for dassroom 
and group use^.m consumers educabon 
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Detailed 
Topical Index 



Resources references are listed according to their 
mayor tc!pic(s\ No eff<^ tias lJeen made to list eve/y topic 
ihdud^lrr ea^ resource/ In* addition to specific listings, the 
reader urged lo explore particularly those titles listed in 
Compre/}ens/ve ^soti^es for additional infomiation on-^y 
topic. \ ^ 

Titles are rriOSmjl according to the broad topic under 
which they are listed Wt digit) and the specific title in that 
topic (djgit[s]) following the dednnal point. Each title through- 



out the booklet is preceded by this index code. 



Advertisiog- l,t. 1.2. 1.4. 1.14, M5. 1,22. 2,15. 3.1. 3,4 

3-17,3.22.3.23.6^6.25. 
ActKXi. Consumer: 1,7. 1 15. 3,2l\&-1*S^*& 9- 8.32, 
Aduft consumef's education: S,1, 9, 
Affluent consumers;, 1 1.4.13, 
Art^tration; a,2. 



1,5. 1.12. 1.25, 1,2d, 



AppTtances: 
Automodils: 

Buying: 

operation 

Safety: 

Banks and bankmg: i,l 
Bankaiptcyr i.4i ti5j 
Black consumefs: 11^. 
Budgets ^nd budgeting: 




3,7, 3,14. 



1.1, 1.55. 1^8. 6.8,6,16,6.17, 

6.^. 6,22. 
a^4. 5.55, 

1^, 1.14. 1,15. 5,0 



,18, 6,22, 



,5. 5.20, 



1.1. 1,2. 1,4. 1.7. 1.10, 
1.28, 5.4. 5,19. 5.33. 5,35. S^\?,45, 
Business-consuin^f relations: 1,7. 1,15. 3,9. 8.14. 8,29, 
Buymanship (see Comparison shopping) 
Cars {see Aulomot>lle) 
Charge Accounts (seo Crodtl) 



1.14. 1.15. 
«5, 



5ff 




Chikken: 

CoASumer ddhaviof of: 5.6. ^ 

Martcetrng and Buying for; i . 
Ctolhing: i.2, 1.4, 1.^2, 1.15. 1.25. 1.28. 

Communtiy resources for the consumer: 7.8. 7.9, 7.lO. 7,l2. 
Cccnpanson shopping: - 1.1, 1.2, 1.3. 1.4. 15, 1.8, 1.7, 1,10, 1.11, 

1.14, 1.15, 1.22, 5,36, 6.1,6.5, a7. , 
Corrplaints^consurner 1 1,1.2,1.4^.14, 1.15,8.7.8.8,8 i2,8.l7, 8.18 
ConctomiNums: 6 6, 
Conservabon of resources: 3.10*3.25. 
Consumer Affairs, Office of: 8-19, 9.1,9.18, 10.3. 
Consumer movement: 1.4, 1.15, 1.30, 2.6, 3.9. 
Consumer's mfe in society: 1.10, j.l5 
Contracts: ^1.1, 1.2, 1.4, 1. 15, 1.22. / 
Cooperattves; 2.10, 2.18.2 19, 6.12. 
Comsumption theory: 2.14. 
Court, SmaK cfairns: 1.4. 1 15. 8.35. 

Crecit 1.1, 1.2, 1.3, 1,4, 1 6,' 1.14, MS, 1 22, 1.27, 128, 2.1, 5.7, 

5.11,5.12, 5.16,5.29,5 47. 
Oecisioninaking. 1.1, 1.2, 1.4, 1.14, 1.15, 3.a 4.5, 4.9, 4.10, 4.22. 
Disadvantaged consumers: 4.fi. 
consumers: 8,16. 
2.20,3,12,4^, a?, 8.9 
Education, consumers of: 1 1 2, 7 17* 7.1 9, 7^. 
EkJerty: 4.12,6.13, . 
Electronic funds iransferral; 3.1 1. 
Energy: i.2i* 3.2, 3.13, 3.15, 3.16, 3.18. 
Environment {see Ecology) 
Estate Planning: i ,28. 

Evahjation of consumers' oducation matenals: 9.13. 
Fabnc Rammabifity: 8.2 1 , 
Famines, money and: 4,16,4,17, 5,26,5.31^9.11 
Rims, 16mm: 3,1, 3.4, 3,a 3.22, 4^, 4.9, 4.26, 529, 531* ^42, 6.7, 
6.25, 7.10, 8.4, 8;S3, 

Lists and sources of: 11.8, 11.13. 
Rimstnps 1.7, 1.13, 3.5", 3.12, 3.13, 323* 3.25, 42l , 5 1, 5.11, 5.12, 
5.14, 5.27,6,5,7.3,8.1,8.29 

Lists and sources of: 11.9, 
Food: 

AddHives: 1.4, 1,l5, 6 26, 8.5, 8,22, 8.30, 8.31, 

Buying and plannir>g: 1 1, 1.2, 1.4, 1.12, 1.14, 1.15> 1^5,6.26. 

Gredir>g and standards: l.i, 1.15, 8.26, 6,27 

Lab6Er>g: 1.1,1.15, 1.22, 3.24, 6.28, a3l. 
* Marketing: 1.15, 3.3, 3.24* 6.26*,a27, 8.20, a36. 

Safety: 2.9, 2,11, 2,16, 8^1, 8,39. 
Food starnps: 7,11. ^ 
Furniture; i.i2, 1.15, 1^25:1,28, 
Fraud: \X 1.2,14, 1.6, l.li: 1.15, 8,l0, 8.37, 
Games, Simulation: 3.15, 4.20. 5.19* 533, 5,43, 8.15, 6.27, 8.15, 8.37. 

Lists and sources of: 11 7, 
Government services an0 agencies: 1 4, 1 6, 1. 15, 8.11, 8.19, s.2B 
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Grades and sta/vlards (see Food) 

Guar antees and warranbes; 1 1. 1 4, 1 14* 1.15, 67 

Hearth: 

Cafe: 1.12. 7.1. 73. 7A 77. 7 Ifi. 7.27. 
Quackery 7;i.7.14 
' Setf-care: 7l5. 7i1. 72^ 

Se<v»ces- 7.5.7,12.720 
Health mamtenancd orgartzatKins. 7.7. 7 16 

Housmg: ,11. 14. 1.6. 1 12. 1 15. 1.22. 1^5. 1 28 . 5 36. 64, 66. 
6,15. 6i1 

Jodv>dual retirement accourtts 5 44 
Inffatton 1 14. 1 22: 3 19, 6 19 
Instalment buying (see Credit) 
insorance 

Cefiecal 1.28. 541. 5 43. 

Lffe- 1 1. 1 2. M5. 1.25.5 2.510. 5.21 

HeaHh; - M. 12. 1 15, U5. 718 

No-*auH 1 15. 5 17 ■ 
Investmertis and invest(f>9 '1 1. 1i. 1 4. 1 15. 1 28. 513. 523. 5.28. 

534. 535. 536. 5<37 5 38. 5 40. 541. 
> '542. 5.W. 919. 

iabeing 1 1. 1 2. 1 4, 1 15. l 22. a7 

Law. conswrter and Jegat aid: 1.7. M2. 1 15. 1 25. 76. 7 13. 7 16. 

3 1.8 13.8.40 
Learning adivfty packages 122. 
Leisure 1.1. 1 12. 1^.6 14 
bfe Insurance (see Insurance) 
Low-incoffte consunvers, 1 2 17 
Mamage and money managemenL 1 4. 1 15. 5 26. 5 31 
Markebng and me consumer 2.7.2 13.2 l5. 2 26. ^.27 
Mathematics, coosumen 1 2^, 6.9.9.8, 
Medone (see Heatth and Prestnpddh drugs) 
Medcaf e and Mecficafd: ' 14.115.7.18. 
MetncS'fOf the toosumer 1 .21 . 

Money managemem: 1 12, 1.31,4 21. 5.8. 5.9. 5 14. 5 15. 5.22. 525. 

5.26. 527. 530. 539. 54fe. 9.11. 9^) 
MoMe homes: 1 12. 6.21 
Mortgages (seeCrec^) 
NutriDon: 6.13.6.14.8.31.912. 
Packaging and piiong- 1.4.1.15.6.7 
'Pensions: ^ 1.27.544. 
Persuasion and propaganda. 3.5. 4.2. 4 26. 6 25. 
Prescr>pl)on drugs: 3.20. 6.23 
Polutfon: 3.>a. 

Product (rtformabon. 6^.63.8.12.8.34.9.22. 104. 10.5. 116 
Product safety: 121. 8.9. 8.21. 8 28. 6 32. 
Product lesting: 6.10. 10-4. 10.5. 
BecfeatK>n: (see Leisure) 
Recycflng: 3.25. 

Redress* conslimer- 1.21, 8.2. 67, 8 10. 6.15. 6.18. 
Regulatory j^genaes^ 1.15. 8.1, 8.11. &28. » 



Retremwt l J2B 5.38. 5 44* 7.23. 724 

Rights and reeponsitMlties. consumec 1.3« 1 4. 1 15. 1.22. 6^. 6 14. 

: ■ 6 16.627 

Savings l L 1Z t 4. M5. 524. 5 36. 5 37. 5.42 
Saence, consuow ^ 6 10 
SeOKX Cfbzens (see EkJerty) 
Shopping patterns 4 t6. 4 24. 425. 6.24 
Shopim^<g. 6 4. 6 :|3 
SbcJes v^oaJ 3 n. 4 i. 6 V 7 11. 7 u 
Social vaXies 2 3 2 4. 2 23 
Social Secunty 1.27. 5.36. 7.23. 724 
Sopai sefvices 7 a"; 7 9. 7 12. 7 22 ' 
Stodf nfiaficet (see ^vestments} 
Taxes. 1 »5 1 27. 1 28^ 5 35. 5^& 5 38 
TfanspooatKMi 1 4. 1 12, 1 15 
Un$iTipk>ymeni insuraoc^ 726 
mi&es 316. 321 
Urwersaf product cocfcng 3 24 

Values and vaTue darriicaDort l 1. 1 4. 1 1 5. i 29. 4 1. 4 2. 4 7, 4 6. 

'4 19. 4 20. 4.21. 4 23. 4 26 5 31. 710 
Women 121 1 27. 4 14 5 16. 521. 537 
Warfare 76 
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The actfvHy which Is the subject of this report was supported in whole 
or In part by the OHlce of Education, aS, Department of Health, Educa* 
tl^on, and Welfare. However^ the opinions expressed herein do not 
necessaniy reflect the Position of the Office of Education, and no 
offlc(at endorsement by the XSfflce of Education ^ould be Infermd, 



Single copJes avallabfe free while the supply lasj]! bom Materials Re- 
quest Desk, Office of ConsumereV Education, ROpm 5624^ ROB-3, aS, 
Office of Education, Washington, 20202. tuilk orders can be 
filled. 
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